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“The rising costs of operating sit-down venues will be
unsustainable for some pizza and Italian restaurants in the
long run. Instead of adding more restaurant sites,
operators will focus on two areas: enhancing the dining
experiences at their flagship stores and expanding their
delivery catchment areas through third-party delivery
companies.”

- Trish Caddy, Senior Foodservice Analyst
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Figure 42: Approximate spend for a takeaway meal, 2018-19

Heavy takeaway spenders order most often

Figure 43: Frequency of ordering takeaway from pizza/Italian restaurants or outlets, by approximate spend for a takeaway meal, July
2019
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Dine-in
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Figure 44: Interest in pizza or Italian restaurant innovations, July 2019
Let customers customise
Hear diners’ feedback
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Ordering takeaway
Reusable container discounts
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Many want on-the-go pizza
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Typical characteristics of each group
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Early Adopters
Constrained Consumers
Health Seekers
Bargain Hunters
Figure 53: Factors influencing pizza or Italian choice, by behaviour clusters, July 2019
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