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“Currently pay-TV providers have a fairly strong hold on
UK sports broadcasting, making it difficult for new
entrants into the market, such as Eleven Sports. However,
as Amazon further pushes into the live sports arena and
more sports introduce their own subscription streaming
services the dominance of Sky and BT may be significantly
threatened in the coming years”.
– Rebecca McGrath, Senior Media Analyst
This report looks at the following areas:
•
•

Need for greater diversity in sports media is brought to the forefront
Broadcasters hold off new subscription services for now but might struggle in the future

The FIFA World Cup dominated UK sports viewing in 2018. England’s World Cup semi-final exit to
Croatia attracted a peak audience of 26.5 million viewers for ITV in July 2018, making it the most
watched UK TV programme since the 2012 Olympic closing ceremony. Overall 78% of sports viewers
watched live football in the last 12 months.
The battle over sports rights continues to heat up as new players make pushes for major UK sports.
While BT and Sky retained the majority of rights to Premier League games (for a reduced price),
Amazon also stepped onto the pitch, hinting at a potential significant future competitor for the pay-TV
broadcasters. Amazon is also buying up tennis rights, including the US Open, while Eurosport has got
PGA Tour rights and future rights to the Olympics. BT and Sky still reign over the paid-for sports
broadcasting market in the UK and the struggles of Eleven Sports indicates how difficult it is for new
entrants, but there are strong indications that the broadcasting status quo will be under threat in the
coming years.
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Sports broadcasters have been making some efforts to improve diversity within their coverage and
make content more inclusive, such as hiring more female pundits and commentators for high-profile
fixtures. However, the problem of racial biases in sports media was brought in to stark focus by a
furore around a recent Instagram post from footballer, Raheem Sterling, which highlighted how many
improvements are needed (and increasingly demanded) to ensure sports media is truly inclusive and
caters for those beyond the stereotypical straight, white male fan.
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Viewership of Sports Content
Growth in non-live sports viewing
Figure 12: Viewership of sports content, October 2016 and 2018
More people are watching outside of the home
Figure 13: Location viewing live sports content, October 2016 and 2018
People’s ideal sports viewing experiences are communal

Services Used to Watch Live Sport
Nearly half watch sport via pay-TV
Sport viewing on subscription services is still fairly niche but this might be set to change
Sport-specific subscription services could appeal to viewers
Figure 14: Services used to watch live sport, October 2018
More than one in three have stopped watching a competition after TV service change
Figure 15: Interest in using services for watching live sport, October 2018
Free online streams could significantly boost younger viewership
Figure 16: Interest in using services for watching live sport, by age, October 2018

Sports Watched Live
Nearly eight in ten sports viewers watched live football
Popularity of tennis with women highlights potential of women’s sport
Figure 17: Sports watched live, October 2016 and 2018
Four in ten sports viewers watch four or more sports
Figure 18: Repertoire of sports watched live, October 2018

Sport and the Media Behaviour
Nearly half still turn to newspapers for sports coverage
Attention brought to racial bias in newspapers could turn many readers away
Figure 19: Sport and the media behaviour, October 2018
Clubs shouldn’t overlook the importance of podcasts

Sport and Social Media
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Facebook is most used social media platform for sports content…
Figure 20: Sport and social media, October 2018
…but not for 16-24s
Figure 21: Sport and social media, by age, October 2018

Sports Broadcasters – Perceptions of Value
Sky Sports is viewed as best value for money
Figure 22: Attitudes towards sports broadcasters, October 2018
Perception of Eurosport’s value could change as it acquires more content

Attitudes towards Sports Broadcasting
Many are calling for more female pundits/commentators
Figure 23: Attitudes towards sport broadcasting, October 2018
Figure 24: Attitude towards statement ‘Sports broadcasters should have more female pundits/commentators’, by age, October 2018
More adverts targeting women can create a more inclusive experience

Sport Sponsorship
Unfavourable sports sponsorships are halting shirt sales
Figure 25: Attitudes towards sport sponsorship, October 2018
Gambling advertising restrictions introduced, with consumers more aware of brand morality
Figure 26: Attitudes towards sport and sponsorship, answer yes to statements, by parent status, October 2018
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