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Figure 7: Prepared food user groups, by generation, October
2019

Asian and Hispanic consumers are heaviest users of
prepared foods

Figure 8: Prepared food user groups, by race and Hispanic
origin, October 2019

PREPARED FOOD PURCHASE LOCATION

Supermarkets are losing share of prepared food purchases
year over year

Figure 10: Prepared food purchase location, October
2018-2019

Younger consumers are sourcing prepared foods from a
wider variety of locations

Figure 11: Prepared food purchase location, by generation,
October 2019

YEAR-OVER-YEAR CHANGE IN PREPARED FOOD PURCHASES

Consumers confirm that they're buying prepared foods more
frequently year over year

Figure 5: Year-over-year change in prepared food
purchases, October 2018-2019

Younger Millennials are most likely to report buying
prepared foods more often year over year

Figure 13: Year-over-year change in prepared food
purchases, by generation, October 2019

Convenience drives prepared food purchases

Figure 6: Prepared food purchase motivators, October 2019
The more money consumers earn, the more likely they are to
enjoy dining at grocery stores

Figure 15: Prepared food purchase motivators, by income,
October 2019

Cost and health are top barriers to prepared food
purchases

Figure 7: Prepared food purchase barriers, October 2019

PREPARED FOOD AND BEVERAGE ITEM PURCHASES

Most prepared food consumers purchase rotisserie chicken,
freshly baked goods

Figure 18: Prepared food and beverage item purchases —
NET any chicken, any beverage, October 2019

Gen Z is more engaged with fried than rotisserie chicken
Figure 19: Prepared food and beverage item purchases, by
generation, October 2019
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* Lower- and middle-income consumers are equally engaged
with fried and rotisserie chicken
Figure 20: Prepared food and beverage item purchases —
NET any beverage, by income, October 2019

» Prepared beverages and sandwiches are top-of-mind for
convenience
Figure 16: Prepared food and beverage item purchases -
NET any chicken, any beverage, by prepared food purchase
location, October 2019

PREPARED FOOD COMPETITIVE ASSOCIATIONS

* Grocery stores need to improve prepared food consistency
and family friendliness to compete more with restaurants
Figure 20: Correspondence Analysis — Symmetrical map —
Retail and foodservice blurring, October 2019
Figure 21: Prepared food competitive associations, October
2019

PREPARED FOOD CONCEPT INTEREST

« Consumers prefer prepared beverage stations to
restaurants at grocery stores
Figure 22: Prepared food concept interest — NET any rank,
October 2019

» Young consumers drive demand for prepared beverage
concepts
Figure 23: Prepared food concept interest — NET any rank, by
generation, October 2019

* Lower-income consumers drive demand for prepared
beverage and restaurant concepts at grocery stores
Figure 24: Prepared food concept interest — NET any rank, by
income, October 2019

PREPARED FOOD ATTITUDES

* Free wi-fi can encourage prepared food consumers to dine
inside grocery stores
Figure 25: Prepared food aftitudes — NET agreement,
October 2019

* CPG is greater threat to prepared foods among core male
customer base
Figure 27: Prepared food aftitudes — NET any agree, by
gender, October 2019

* Young consumers drive demand for prepared food online

ordering and delivery
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Figure 26: Prepared food attitudes — NET any agree, by
generation, October 2019

« Hispanic prepared food consumers drive growth of off-
premise prepared food business
Figure 28: Prepared food attitudes — NET any agree, by race
and Hispanic origin, October 2019

* Heavy Users of prepared food want more convenient off-
premise options
Figure 25: Prepared food attitudes — NET any agree, by
prepared food user groups, October 2019
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« Correspondence Analysis Methodology
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expert recommendations have enabled our
clients to make better business decisions faster
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