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“Consumers are taking back control over health issues by
fighting against anxiety and stress in their own ways.
Mental health is receiving more attention, as keeping a
positive mindset is considered most important by almost
everyone."

— Keiyou Wang, Category Director

This report looks at the following areas:
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o Me-time relaxation becoming multi-sensory
e Helping consumers nudge into healthy lifestyles with a stronger body and mind
e Healthcare data management with advisory services
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store.mintel.com

According to the National Bureau of Statistics, consumer expenditure on healthcare increased with a
nominal year-on-year increase of 16.1% in 2018. Two factors have been driving the growth, the
uprising medical costs, and the upgraded consumption on proactive healthcare. Both factors, however,
have together raised consumers’ awareness of health management, amplifying one another. CALL:

EMEA
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Consumers are taking back control of their health management, by keeping a positive mindset,
adopting healthy lifestyles, and looking for reliable information and customised de-stressing methods.
With reviews of trends in a variety of categories, ranging from food to personal care, this Report

discusses how brands could explore new business opportunities by applying interactive strategies with
multi-sensory, rewarding and advisory solutions.

People are more aware of the importance of maintaining healthy lifestyles, while seeking for both
professional advice and adopting new technologies for better health diagnostics. Most consumers find it
difficult to make persistent efforts all by themselves. Brands could find more business opportunities and
build up closer brand-consumer relationship by applying integrated strategies to help the consumers
create mood soothing, ‘nudge’ into healthy lifestyles, and manage healthcare data and find effective
solutions to maintain a healthy both physically and mentally.
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Keeping a positive mindset has become the top healthy lifestyle pursuit
Figure 33: Important things to achieve a healthy lifestyle, July 2019

Figure 34: Maintaining a positive mindset to achieve a healthy lifestyle, by household income, July 2019

Quick deterioration of physical health among males is related to their diet
Figure 35: Healthy lifestyle — Selected items, doing regularly, by gender and age, July 2019

Importance of health supplements is more driven by income than age or city tier
Figure 36: Important aspects of a healthy lifestyle — Taking health supplements, by selected demographics, July 2019

Insufficient sleep is not only the issue for consumers with self-claim of sleep disorders
Figure 37: Healthy lifestyle — Doing regularly, by with/without sleep disorder, July 2019

Figure 38: Healthy lifestyle — Doing regularly, by with/without sleep disorder, July 2019

Diagnosis & Information Channels

Fitness and nutrition consulting services are on the rise
Figure 39: Diagnosis channels, 2017 vs 2019

Figure 40: Demographic of fitness/ nutrition consultation experiencer, July, 2019

Figure 41: Health issues of fitness/nutrition consultation experiencer, July, 2019
Acceptance of home-use diagnostic equipment growing quickly in tier two cities

Figure 42: Diagnosis channels - Home-use diagnostic equipment, by tier, 2017 vs 2019

Figure 43: Importance of saving for medical emergencies, by tier, July 2019

Online paid medical advisory services more popular among young parents
Figure 44: Demographic of online medical advice experiencer, July 2019

Ways to De-stress
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Younger generations tend to find comfort in the digital world
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Retail therapy is still appealing, especially to 20-29 year old women
Figure 50: De-stressing preference - Paid vs free activities, by gender and age, July 2019
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Stress & the Five Senses

Music and food are the best comforts
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Art therapy gains popularity among 20-24s
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Nearly 40% of high earners would look for aromatherapy
Figure 53: Desired sensory comfort and cure, by household income, July 2019

Meet the Mintropolitans

Mintropolitans claim more health issues, possibly a result of their office work style
Figure 54: Health issues, by consumer classification, July 2019
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Figure 55: Important aspects of a healthy lifestyle - Selected items, by consumer classification, July 2019
Figure 56: Self-evaluation of physical and mental health, by consumer classification, July 2019

Positively adopting multiple channels of information and solutions
Figure 57: diagnosis channels, by consumer classification, 2019

Figure 58: Desired sensory comfort and cure, by consumer classification, July 2019
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