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“Continuously growing awareness and participation of
sports and fitness drive the robust growth of sports and
energy drinks, but as more drinks include functionality

claims related to health, sports and energy drinks need to
reinforce their strength on positioning and convenience to

compete against them.”
– Loris Li, Category Director

This report looks at the following areas:

• Position sports drinks for multiple purposes related to health
• Bold attempts of ingredients may lead to further growth
• On-the-go occasions are vital for sports and energy drinks

The sports and energy drinks market has grown faster than the overall soft drinks market in recent
years. Chinese consumers’ increasing awareness and participation in sports and fitness activities is a
key driver behind the growth, and the fast-growing fitness business will create further usage
opportunities for these drinks.

As more segments introduce health-related claims to attract consumers, sports and energy drinks need
to better differentiate themselves from other drinks by positioning and convenience. More education to
differentiate sports and energy drinks and by expanding usage occasions can help drive future growth
as well.
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