Loyalty in Financial Services - US - December 2019

Reporf Price: £3695 | $4995 | €4400 The above prices are correct at the time of publication, but

are subject to change due to currency fluctuations.

This report looks at the following areas:

- Deposits draw the most love "Loyalty in the context of
* What do consumers want in exchange for their loyalty? Security, and a financial services is an

brand they can frust intrinsically different
 The shadow of the 2008 financial crisis still hangs, as new worries build Y
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* Recessions, past and future, still worry consumers
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Figure 17: Loyalty to primary financial services provider, by
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Figure 28: Attitudes regarding recessions, government,
financial industry, by generation, October 2019
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Figure 29: Loyalty toward primary bank vs finance industry, by
Hispanic origin, October 2019
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APPENDIX - DATA SOURCES AND ABBREVIATIONS

* Data sources

« Consumer survey data

« Consumer qualitative research
» Direct marketing creative

> Abbreviations and terms

» Abbreviations

+ Terms

reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100



/reports.mintel.com//display/store/920016/

About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.

reports.mintel.com © 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


https://www.mintel.com/

	Loyalty in Financial Services - US - December 2019
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	Buy this report now

	Table of Contents
	Overview
	Executive Summary
	The Market – What You Need to Know
	The Market for Financial Loyalty
	Key Players – What You Need to Know


	Loyalty in Financial Services - US - December 2019
	Report Price: £3695 | $4995 | €4400
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.
	What's included

	Did you know?
	Buy this report now
	What’s Working
	What’s Struggling
	What’s Next
	The Consumer – What You Need to Know
	Loyalty by Product Type
	Switching Accounts
	Important Loyalty Factors
	Attitudes toward Loyalty
	Appendix – Data Sources and Abbreviations

	About Mintel


