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This report looks at the following areas:

+ Sports nutrition is competing with food and water "While the sports nutrition
+ Consumers struggle to find trustworthy sources of information industry is ostensibly designed

* Half of consumers are using sports nutrition products . .. .
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« Consumers are looking for hydration, energy and protein

 Sports nutrition has wide appeal across activity levels has SucceSSfU”y grown to the

point of being used by half of

The sports nutrition market has been very successful at expanding, which is .
4 . consumers today. There is
illustrated by how many consumers are using these products for reasons

unrelated to sports. The breadth of choice in this market means that almost all considerable variety of
consumers can find a product that suits their lifestyle. There is ample products in this market, which
opportunity to continue expanding this market by finding messaging that can helps it resonate with so many

highlight the benefits of these products for those who aren’t currently usin ..
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« Sports drinks are rarely used for sports
Figure 43: Occasions for sports drink consumption in past
three months, April 2019
Figure 44: Occasions for sports drink consumption in past
three months, by gender, April 2019

THE NICHE OF ENERGY/RECOVERY MIXES AND TABLETS
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Figure 46: Consumed energy/recovery mix or tablet in past
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¢ Tactically driving demand for a niche product
Figure 47: Consumed energy/recovery mix or tablet in past
three months, by age and gender, April 2019

APPENDIX — DATA SOURCES AND ABBREVIATIONS

e Data sources

» Consumer survey data

« Consumer qualitative research
- Abbreviations and terms

> Abbreviations

+ Terms
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