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This report looks at the following areas:

Although most Canadians are exposed fo commercials across various channels
and platforms, most try o avoid such ads, at least some of the tfime and some
are leery of the information provided in video ads. While marketers can face
challenges, positive sentiment towards ads translates fo opportunity in
reaching a wider audience effectively through avenues that resonate best with
certain groups (eg social media for younger consumers).

« Older cohorts are biased towards traditional formats
* Most try to avoid video ads
» Video ads have no influence on some

"The majority of Canadian
consumers regularly see video
ads on television and social
media, and to a lesser
degree, on platforms
including streaming app/site
for television channels, DVR/
PVR recordings, video on-
demand libraries, online news
portals and other websites
including blogs and forums."
— Andrew Zmijak, Research
Analyst
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Video ads have no influence on some
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TV advertising will continue to struggle

Figure 7: Canada value sales for TV advertising, at current
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MARKET FACTORS

» Population growth and younger groups will benefit the
category
* The transition to 4K

« High social media use bodes well for category

KEY PLAYERS - WHAT YOU NEED TO KNOW

 Linear television still strong
- Ad budgets continue their move to digital
* Avoiding ads is common

« The battle for ad-supported streaming services

WHAT'S WORKING?

« Linear television still strong

- Ad budgets continue their move to digital

WHAT'S STRUGGLING?

* Avoiding ads is commonplace

* Traditional platforms slowly lose ground

WHAT’S NEXT?

« The battle for ad-supported streaming services

THE CONSUMER - WHAT YOU NEED TO KNOW

* Video ads are most commonly seen on TV or social media

* Most try to avoid video ads at least some of the time

* Movies and TV show commercials stimulate notable interest

* Food ads lead to sales

« Leading sentiment displays consumers are receptive to TV
ads

COMMERCIAL VIEWERSHIP BY PLATFORM

* Video ads are most commonly seen on TV or social media
Figure 9: Commercial viewership by platform, May 2019

* Men more likely to view video ads across all platforms
Figure 10: Commercial viewership by platform, by gender,
May 2019
Figure 11: Attitudes towards commercials, by gender, May 2019

« Older consumers are more impacted by traditional
platforms
Figure 12: Commercial viewership by platform (select), 18-44s
vs over-45s, May 2019
Figure 13: Attitudes towards commercials, 18-44s vs over-45s,
May 2019
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Parents more likely to be exposed to ads through a variety
of channels

Figure 14: Commercial viewership by platform (select),
parents vs non-parents, May 2019

Figure 15: Good Choice, Kid — Dollhouse Extended Cuf,
October 2016

AD AVOIDANCE

Most try to avoid video ads, at least some of the time
Figure 16: Frequency of avoidance of commercials, May 2019
Younger groups are avoiding ads more frequently

Figure 17: Frequency of avoidance of commercials, 18-44s vs
over-45s, May 2019

Parents are favourable targets for marketers

Figure 18: 2019 Subaru Forester | Subaru Commercial | A
Parent's Imagination, February 2019

RESPONSE TO COMMERCIALS

Movies and TV show commercials stimulate notable interest
Figure 19: Positive responses to commercials, enjoyment vs
inferest, May 2019

Figure 20: 2019 President’s Choice, #EatTogether 2019,
December 2018

Movie ads spark a response among consumers that lead
them to tell others

Figure 21: Responses to commercials (select), word-of-mouth
vs reminders, May 2019

What categories are driving consumers to shop in-store?
Figure 22: Responses to commercials — checked product out
in person (select), May 2019

Food ads clearly lead to sales

Figure 23: Responses to commercials — bought the product or
service, May 2019

ATTITUDES TOWARDS COMMERCIALS

Leading sentiment displays consumers are receptive to TV
ads

Figure 24: 2018 Cruze — All Of The Features: Chevy
Commercial, May 2018

Figure 25: Select aftitudes towards commercials, May 2019
Length of ad does not necessarily affect its impact on the
viewer

Figure 26: Attitudes towards length of advertisements, May
2019

reports.mintel.com

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/919954/

TV Advertising - Canada - July 2019

Report Price: £3695 | $4995 | €4400

MINTEL

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

» For some, video ads have no influence and are viewed as
untrustworthy
Figure 27: Select aftitudes fowards commercials, May 2019

APPENDIX - DATA SOURCES AND ABBREVIATIONS

* Data sources

« Consumer survey data

« Consumer qualitative research
» Abbreviations and terms

+ Abbreviations

reports.mintel.com

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/919954/

About Mintel

Mintel is the expert in what consumers want
and why. As the world’s leading market

intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster

Our purpose is to help businesses and people
grow. To find out how we do that, visit
mintel.com.
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