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• Offer healthier options for peace of mind
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• What it means

• Hispanics’ spend almost $44 billion at LSRs
• Four distinct groups of Hispanics approach QSRs differently
• The youth of the market is good for QSRs
• Hispanics don’t visit QSRs alone

• Hispanics’ expenditures at LSRs are estimated at almost $44
billion
Figure 6: Key Hispanic statistics about QSRs’ market, 2019

• Four segments of Hispanics approach QSRs differently
Figure 7: Hispanics’ QSR attitudinal segments, May 2019

• QSR Embracers (27%)
Figure 8: Profile of Hispanic QSR Embracers, May 2019

• QSR Defenders (28%)
Figure 9: Profile of Hispanic QSR Defenders, May 2019
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• QSR Hesitants (25%)
Figure 10: Profile of Hispanic QSR Hesitants, May 2019

• QSR Rejecters (21%)
Figure 11: Profile of Hispanic QSR Rejecters, May 2019

• Menu innovation keeps Hispanics engaged
• The importance of healthy offerings depends on

expectations
• Hispanics in pro-QSR segments go to same restaurants over

and over again
Figure 12: Hispanics’ attitudes toward QSRs, by attitudinal
segments, May 2019

• Hispanics’ youth makes them a prime target for QSRs
Figure 13: Hispanic share of total US population, by age, 2018

• Hispanics are less likely to eat alone at QSRs
Figure 14: Households with related children and average
household size, by race and Hispanic origin of householder,
2018
Figure 15: With whom Hispanics visit fast food restaurants –
Any occasion, indexed to all, October 2017-November 2018

• QSRs are fighting for attention on multiple fronts
• QSRs may benefit from shifting their attention toward

Spanish-dominant Hispanics
• Technology – the good and the potentially bad

• Competition is fierce
Figure 16: Select LSRs Hispanics visited in the past 30 days –
Any visit, indexed to all, October 2017-November 2018

• Hispanics’ QSR visitation starts at early ages
Figure 17: Select LSRs Hispanics visited in the past 30 days –
Any visit, by age (including teens), October 2017-November
2018

• Technology continues to reshape the QSR experience
• Plant-based menu innovations are becoming the norm
• Giving back to employees and the community

• Engaging Spanish-dominant Hispanics further

QSR ATTITUDINAL SEGMENTS’ IMPLICATIONS

MARKET FACTORS

KEY PLAYERS – WHAT YOU NEED TO KNOW
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WHAT NEEDS ATTENTION?
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Figure 18: Select LSRs Hispanics visited in the past 30 days –
Any visit, by language spoken at home, October
2017-November 2018

• Food anywhere
• More wanted and unwanted exposure

Figure 19: Kim Kardashian West tweet for Jack in the Box, May
2019

• QSRs are not just about convenience for Hispanics
• Loyalty may be the result of habit
• Preferred QSRs perform reasonably well in a variety of

areas combined
• Hispanics welcome tech-driven initiatives
• Hispanics likely decide what to eat once they are in the

restaurant
• Hispanics don’t feel there are areas QSRs need to urgently

improve

• Hispanics look beyond convenience when visiting QSRs
• Definition of healthy food can be ambiguous
• Hispanics want to feel welcomed

Figure 20: Chick-fil-A #thelittlethings campaign – Soldier ad,
November 2018
Figure 21: Hispanics’ QSR visitation drivers, indexed to all, May
2019

• Acculturated Hispanics are more attached to traditional
QSR attributes
Figure 22: Hispanics’ QSR visitation drivers, by level of
acculturation, May 2019

• Healthy options and restaurant atmosphere resonate with
parents
Figure 23: Hispanics’ QSR visitation drivers – Healthy options
and restaurant atmosphere, by parental status, May 2019

• Hispanics feel loyal to the QSRs they typically visit
• Loyalty and engagement go hand in hand

Figure 24: Hispanics’ QSR loyalty, indexed to all, May 2019
Figure 25: Hispanics’ QSR loyalty, by age, level of
acculturation, and attitudinal segments, May 2019
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• Good service matters to Hispanics
Figure 26: Reasons Hispanics have for being loyal to a QSR,
indexed to all, May 2019

• High quality food is likely about taste
Figure 27: Reasons Hispanics have for being loyal to a QSR –
Food and beverage quality, by gender and age, May 2019

• A focus on customer service can drive Spanish-dominant
Hispanics’ engagement up
Figure 28: Reasons Hispanics have for being loyal to a QSR,
by acculturation level, May 2019

• Hispanics are more likely to engage with tech-driven
initiatives

• The technology dilemma
Figure 29: Hispanics’ experience with QSR technology, May
2019
Figure 30: Hispanics’ experience with QSR technology – Have
used and would like to use again, indexed to all, May 2019

• Technology initiatives are not for all
Figure 31: Hispanics’ experience with QSR technology – Have
used and would like to use it again, by gender and age, May
2019

• Hispanics’ use of QSR apps is not yet standard
Figure 32: Hispanics’ use of food and beverage apps – Past
thirty days, indexed to all, October 2017-November 2018
Figure 33: food and beverage apps Hispanics use – Past
thirty days, indexed to all, October 2017-November 2018

• Hispanics are flexible when ordering at QSRs
Figure 34: Hispanics’ interest in QSR menu items, May 2019

• Family meals resonate with less acculturated Hispanics
Figure 35: Hispanics’ interest in QSR menu items, by level of
acculturation, May 2019

• Premium meat items drive expectations up
Figure 36: Hispanics’ interest in QSR menu items, by language
spoken at home and household income, May 2019

• Hispanics seem pleased with current restaurant
atmospheres

REASONS FOR QSR LOYALTY

QSRS AND TECHNOLOGY

QSR MENU INTEREST

QSRS’ AREAS OF IMPROVEMENT

Hispanics and Quick Service Restaurants - US - July 2019

Report Price: £3695 | $4995 | €4400

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.reports.mintel.com

What's included
Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?
This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
contain specific COVID-19
related research and
forecasts. The world’s
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now
Visit

EMEA

Brazil

Americas

China

APAC

store.mintel.com

+44 (0) 20 7606 4533

0800 095 9094

+1 (312) 943 5250

+86 (21) 6032 7300

+61 (0) 2 8284 8100

/reports.mintel.com//display/store/919798/


• Healthier offerings could give Hispanics some peace of
mind
Figure 37: Areas in which Hispanics consider QSRs can
improve, May 2019
Figure 38: Areas in which Hispanics consider QSRs can
improve, by attitudinal segments, May 2019

• Improvements in customer service and value expand QSRs’
appeal
Figure 39: TURF analysis – Desired improvements, May 2019
Figure 40: Table - TURF Analysis – Desired improvements,
May 2019

• Highlighting ingredients resonates with more affluent
Hispanics
Figure 41: Share of Hispanics who want QSRs to improve
ingredients, by language spoken at home and household
income, May 2019

• Less affluent Spanish-dominant Hispanics may be missing
out on deals
Figure 42: Share of Hispanics who want QSRs to improve
special deals, by language spoken at home and household
income, May 2019

• Data sources
• Sales data
• Consumer survey data
• Abbreviations and terms
• Abbreviations
• Terms
• A note about acculturation
• TURF Methodology

APPENDIX – DATA SOURCES AND ABBREVIATIONS
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About Mintel
Mintel is the expert in what consumers want
and why. As the world’s leading market
intelligence agency, our analysis of
consumers, markets, product innovation and
competitive landscapes provides a unique
perspective on global and local economies.
Since 1972, our predictive analytics and
expert recommendations have enabled our
clients to make better business decisions faster
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grow. To find out how we do that, visit
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