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“There remains significant potential yet to be realised
within the topical analgesic segment, particularly if brands

can focus on differentiating their products more clearly
from oral pain relief products.”

– Hera Crossan, Research Analyst

This report looks at the following areas:

• Potential still exists for topical analgesics
• Holistic approaches could offer growth

The OTC (over-the-counter) analgesics and cold and flu remedies market grew at a below-inflation rate
in 2018, up by 1% to £1.28 billion, as the category relied on analgesics for growth. The factors driving
this low growth rate – commoditisation of products, deep discounting, low NPD (New Product
Development), cuts to advertising budgets, the rise of own-label products – now seem to be structural
to the market.

However, there remains significant potential yet to be realised within the topical segment, particularly if
topical analgesics can focus on differentiating their products more clearly from oral pain relief products.
In addition, given the consumer trend towards looking at health more holistically, brands in this space
can also look to develop new products to diversify their focus away from remedies into prevention and
recovery.
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Headaches common, especially among 25-34s
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CBD oil may represent threat to growth

Reassertion of the value of topical analgesics could pay off
Figure 65: Attitudes towards topical analgesics, March 2019

Expense a barrier for topicals…

…as is perceived wastefulness

An increase in incidence of sore throats
Figure 66: Types of cold/flu and cough/sore throat (not as symptoms of cold/flu) suffered in the last 12 months, April 2018 vs March
2019

Consumers still lean on traditional remedies for cold and flu
Figure 67: Treatments sought for cold/flu, March 2019

Homemade cold/flu remedies popular with parents

Young people more open to topicals for cough and sore throat
Figure 68: Treatments sought for cough/sore throat (not as symptoms of cold/flu), March 2019

Topical remedies seen as less value for money
Figure 69: Correspondence analysis of perceptions of cold/flu remedy formats, March 2019

Figure 70: Perceptions associated with cold/flu remedy formats, March 2019
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Painkillers taking the place of cold and flu remedies
Figure 71: Behaviours around cold and flu remedies, March 2019

Speed remains critical…

…as does trust

Brands still carry value for consumers
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