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"Seven in ten (72%) of US consumers went on an overnight
vacation in the last year. Their love of travel meant an
estimated $499.7 billion dollars in revenue for companies
in the vacation travel industry, a number that is expected
to grow steadily in the next five years."
- Mike Gallinari, Travel & Leisure Analyst

This report looks at the following areas:
•
•
•

There’s too much information
Travelers want to visit a variety of destinations
Vacationers can be distracted and disloyal

The total vacation industry accounted for an estimated $499.7 billion in revenue in 2018, a 4.3%
increase from the previous year’s $480.1 billion. With revenues projected to grow steadily to $596.6
billion by 2023, it’s safe to say that vacation travel is currently thriving. However, with the expanding
number of vacationers and vacation options, it is getting harder for suppliers and travel planners to
connect, especially as consumers wish to experience as much of the world as they can, rather than
revisit a particular destination.
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Travelers are overwhelmed by options
African-American travelers are concerned about racial profiling
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Varied activities for kids are most important among parents
Figure 33: Special considerations taken by parents when vacation planning, February 2019
Traveling with children is a skill
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Figure 34: Attitudes toward children as travel companions – nets, by generation and parental status, February 2019
Parents have a lot to consider – TURF analysis
Figure 35: TURF analysis – Special planning considerations, February 2019
Relishing familiarity
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Destination attitudes break with some predicted trends
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Kid-free couples seek relaxation; families look for energization
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Planning is settled a month or more before the trip
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Inspiration comes from the people you know
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Changing Vacation Plans
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Time constraints limit experiences
Figure 53: Reasons for altering plans, February 2019
Millennials and Gen Z need help planning out trips
Figure 54: Reasons for altering plans, by generation, February 2019
Younger generations are also opportunistic
Figure 55: Finding better things to do than original plans, by generation, February 2019
Figure 56: Openness to changing travel plans based on a financial offering, by generation, February 2019

Appendix – Data Sources and Abbreviations
Data sources
Sales data
Fan chart forecast
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Appendix – The Consumer
TURF Methodology
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