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Figure 27: Lundberg Family Farms Organic Grainspirations
Korean Style Chili Rice & Quinoa Bowl (US), October 2018

THE CONSUMER - WHAT YOU NEED TO KNOW

A quarter of Canadians want to eat/drink more plant-
based food/drinks

Three main barriers to using plant-based alternatives exist
Protein is viewed as a critical component in meals

Plant-based meat is gaining traction with Canadians
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Figure 33: Diet preferences, March 2019

Figure 34: Trying to add more plant-based food substitutes
into diet — by diet preference, March 2019

Canadians avoid meat for three main reasons
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Figure 35: Reasons for limiting or avoiding animal products,
March 2019

Figure 36: Reasons for limiting or avoiding animal products,
by age and gender, March 2019

Motivations for avoiding animal products vary by diet
followed

Figure 37: Reasons for limiting or avoiding animal products,
by diet type, March 2019

BARRIERS TO USING PLANT-BASED ALTERNATIVES

Three main barriers to using plant-based alternatives
Figure 38: Barriers to using plant-base alternatives (% agree),
March 2019

Over-processing is a concern for most Canadians
Figure 39: “Plant-based meat alternatives that mimic the
faste and texture of real meat are overly-processed” (%
agree), women 18-24 vs overall, March 2019

For Canadians, plant-based foods are not just for
vegetarians

Figure 40: "Plant-based foods are just for vegetarian/
vegans” (% agree), by age and gender, March 2019

ATTITUDES TOWARD PROTEIN

Protein is viewed as a critical component in meals

Figure 41: Statements about protein, March 2019

Figure 42: Statements about protein, by gender, March 2019
Figure 43: Statements about protein, by age, March 2019
Figure 44: Statements about protein, by parental status,
March 2019

Plants are well-positioned to meet the protein needs of
Canadians

Figure 45: "Plant-based foods can provide all the protein |
need” (% agree), by age, March 2019

Figure 46: Plant-based protein is healthier than animal
protein (% agree), by generation, March 2019

Nuts are the most common non-meat protein Canadians use
Figure 47: Type of plant-based protein — any use or interest,
March 2019

Figure 48: Type of plant-based protein, current usage vs
interest, March 2019

Figure 49: Biosteel Sports Nutrition Sport Greens Acai
Lemonade High Performance Superfood Powder, March 2019
(Canada)
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Figure 50: Simple Truth Vanilla Flavor Plant Based Protein
Powder, February 2019 (US)

Figure 51: Quorn Southern Fried Bites, November 2018 (UK)
Figure 52: Dr. Oetker Ristorante Pizza Pesto with Quorn,
December 2018 (UK)

Figure 53: Type of plant-based protein — any use or interest,
by age, March 2019

Figure 54: Type of plant-based protein (select) — any use or
interest, 18-44s by gender, March 2019

CATEGORY-BASED OPPORTUNITIES

Pasta and cereal are the most common foods eaten
containing plant-based protein

Figure 55: Food categories eaten with plant-based protein,
March 2019

Figure 56: Food categories eaten with plant-based protein,
by diet type, March 2019

Plant-based energy bars and drinks proves more popular
with young men

Figure 57: Energy bars and drinks used with plant-based
protein, men 18-34 vs overall, March 2019

Figure 58: KronoBar Performance Snacks Chocolate Avocado
Protein Bar, April 2019 (Canada)

Figure 59: Simply Protein Bar Snacks Lemon Coconut Protein
Bar, April 2019 (Canada)

Plant-based meat is gaining traction with Canadians
Figure 60: Population segments who are more likely fo eat
meat substitutes, March 2019
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