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"In a 2002 interview with The New York Times, legendary
musician David Bowie predicted, “the absolute
transformation of everything that we ever thought about
music will take place within 10 years, and nothing is going
to be able to stop it.” He went on to say that, “music itself is
going to become like running water or electricity.”™

— Scott Stewart, Senior Technology and Media
Analyst

This report looks at the following areas:

BUY THIS

Almost two decades later, Mr. Bowie’s prophecies appear to be coming true. A music industry that has RE PO RT NOW
traditionally focused on the development of personal libraries and collections — whether they were vinyl
records, cassette tapes, CDs or MP3s - is now seeing its content provided by monthly access to

consumers via mobile networks and Wi-Fi connections. At the same time, the radio airwaves are no VISIT:

longer completely dependent on AM and FM signals; broadcasts are now being sent directly to cars and StO re.m | nte| com
homes from satellites with global capabilities.

The primary focus of this Report will be to investigate how consumers are currently listening to music CALL:

and other audio content, and where the market seems to be going. As will be shown in this Report, the EMEA

shift to internet-based music streaming services is not just an innovation of convenience - it's proving
David Bowie right by disrupting the way consumers have listened to and discovered music for decades.
The findings of this Report are based on the results of Mintel’s exclusive research and will help provide
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clarity on a market that has abruptly evolved beyond its traditional roots in tangible, hard copy media Brazil

and towards a world that values access over ownership. 0800 095 9094
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This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Prevalence of Paid Radio Subscriptions

Paid subscriptions are in the minority, but are still sizeable
Figure 9: Music streaming service subscriptions, by age, August 2018
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Figure 12: Music streaming service subscriptions, by income, August 2018
Figure 13: Music streaming service subscriptions, by age and income, August 2018
Figure 14: Music streaming service subscriptions, by presence of children, August 2018
Music streaming services are highly competitive
Figure 15: Music streaming services subscribed to, August 2018
Figure 16: Music streaming services subscribed to, by gender, August 2018
Figure 17: How to make Mondays (sorta) awesome, October 2015
Figure 18: Apple Music: Asahd vs Khaled: The Negotiation - Apple, July 2018

Figure 19: Amazon Prime Membership — Discover Your Benefits, October 2015

Consumption of Non-Subscription Audio Content
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Consumers are still using traditional channels for audio content
Figure 20: Non-subscription audio content sources, August 2018

Figure 21: Listen to traditional AM/FM radio, by age, August 2018
Figure 22: Usage occasions for traditional AM/FM radio, August 2018
Figure 23: Your Google Assistant for Android Auto: Get entertainment, January 2018
Figure 24: Source of audio content, by age, August 2018
Alternative sources of audio content are trying to establish a position
Figure 25: Paid vs free access to online music streaming services, by age, August 2018

Figure 26: Usage of internet radio stations and platforms, by income, August 2018

Satellite Radio’s Role in the Audio Content Market

Satellite radio is one-dimensional and vulnerable
Figure 27: Subscribe to SiriusXM Radio, by income, August 2018

Figure 28: Usage occasions for radio, August 2018
Figure 29: Usage occasions for radio, August 2018

Automobile innovation is a threat to satellite radio
Figure 30: Subscribe to SiriusXM Radio, by living area, August 2018

Barriers to Paid Streaming Subscriptions

Half of non-subscribers think free content is just as good
Figure 31: Reasons for not subscribing to paid audio content, August 2018

Figure 32: Don't subscribe to paid audio content because free content is just as good, by age, August 2018

Figure 33: Source of non-subscription audio content, by ‘free content is just as good’, August 2018

Figure 34: Don't listen to enough audio content to make subscription worth it, by age, August 2018

Figure 35: Don't listen to enough audio content to make subscription worth it, by age and income, August 2018
Removing ads is a significant advantage for paid services

Figure 36: Reasons for subscribing to paid audio content, August 2018

Figure 37: Reasons for subscribing to paid audio content: ‘I don't like listening to ads’, by age, August 2018

Figure 38: Spotify, September 2018

How Streaming is Changing Consumer Behaviour

People are listening to audio content in new ways
Figure 39: Use music streaming services to listen to songs I wouldn’t otherwise pay for, by age, August 2018

Figure 40: Discovered new music on streaming services, by age, August 2018
Figure 41: Sources used to discovered new music, August 2018
Figure 42: Use when hosting social gatherings, August 2018

Streaming services are helping to curb illegal download activity
Figure 43: Getting less music from torrent/peer-to-peer sites, by age, August 2018
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