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"As the wave of technological advancement and

_ connectivity has made its way into the automotive
a industry, it is important to take stock of what role they play
in the market."

- Scott Stewart Senior Technology and Media
Analyst

This report looks at the following areas:

BUY THIS

e In-car electronics are a secondary consideration RE PO RT NOW
e Awareness of in-car electronics systems is low
e Consumer reluctance for innovating too quickly

VISIT:
From the perspective of automakers, the value of in-car electronics is in their ability to influence store.m i nte| .COom
purchases - whether to differentiate from another brand or to motivate a consumer to enter the
market and start shopping for a vehicle. Given the amount of other factors that are present in a car
from a consumer’s perspective - gas mileage, safety, cargo space, etc - it is imperative for automakers CALL:
to understand the role that in-car electronics play and the best way to move forward with them. EMEA
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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In-car electronics are a secondary consideration
Figure 1: Car purchase factors, April 2018
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Figure 3: Interest in new in-car electronics, April 2018

The opportunities

Many consumers are considering buying a car
Figure 4: Next planned car purchase, April 2018

Consumers buying a car soon are more influenced by in-car electronics
Figure 5: Aware of system but do not own, those who plan to buy in next six months vs overall, April 2018

Current in-car tech can be used to predict future usage
Figure 6: In-car electronics currently in vehicle, by age of vehicle, April 2018
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Hands-free device laws are making in-car electronics more valuable
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Tech-savvy young consumers will grow the market

Aftermarket manufacturers offer an alternative to built-in systems

Market Factors

New vehicle sales are increasing

Figure 7: New motor vehicle sales in Canada, January 2018
People are spending more time in their cars
Hands-free device laws are making in-car electronics more valuable
Smartphone ownership is high

Figure 8: Smartphone ownership, by age, January 2018

Tech-savvy young consumers will grow the market
Figure 9: Impact of in-car electronics, by age, April 2018

Aftermarket manufacturers offer an alternative to built-in systems
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Apple CarPlay and Android Auto available in most car makes
OnStar has evolved over the years

Consumers are skeptical about self-driving cars

Too many new car features may create noise

In-car electronics will continue to evolve

What’'s Working?

Apple CarPlay and Android Auto available in most car makes

OnStar has evolved over the years
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Consumers are skeptical about self-driving cars

Too many new car features may create noise

What's Next?

In-car electronics will continue to evolve

The Consumer — What You Need to Know

Future purchase intent of vehicles

In-car electronics are a secondary consideration
Impact of in-car electronics among car shoppers
Awareness of in-car electronics systems

Finding the right balance for innovation

Using current in-car tech to predict future usage

Future Purchase Intent of Vehicles

Most car owners have a vehicle that’s from 2010 or newer
Figure 10: Age of newest car in household, among households with cars, April 2018

A car purchase is in the plans for the majority of consumers
Figure 11: Next planned car purchase, April 2018

Car Purchase Factors

Purchase decisions primarily focus on gas mileage and safety features
Figure 12: Car purchase factors, April 2018

Figure 13: In-car electronics as car purchase factors, by next planned purchase, April 2018
In-car electronics are only influencing a minority of consumers

Figure 14: Impact of in-car electronics, by age of vehicle, April 2018

Figure 15: 2018 Mitsubishi Eclipse Cross: Technology, March 2017

Figure 16: Researching in-car electronics, by age of vehicle, April 2018

Figure 17: Impact of in-car electronics vs horsepower, by age, April 2018

Certain demographics are more open to in-car electronics
Figure 18: Impact of in-car electronics, Chinese Canadians vs overall, April 2018
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Figure 19: Impact of in-car electronics, fathers vs overall, April 2018

Figure 20: Interest in new in-car electronics, fathers vs overall, April 2018

Impact of Electronics Among Car Shoppers

Consumers buying soon are more influenced by in-car electronics
Figure 21: Car purchase factors, those who plan to buy in next six months vs overall, April 2018

Current shoppers have higher awareness of available systems
Figure 22: Aware of system but do not own, those who plan to buy in next six months vs overall, April 2018
Figure 23: Soccer practice ft. Kathryn Hahn, Chrysler Pacifica S, March 2018

Current shoppers more interested in new tech features
Figure 24: Interest in new car features, those who plan to buy in next six months vs overall, April 2018

Awareness of In-car Electronics Systems

Systems available across makes are the most widely owned
Figure 25: In-car electronics system ownership, April 2018

Ford SYNC stands out as a leader in the market
Figure 26: Aware of system but do not own, April 2018
Figure 27: Impact of in-car electronics, Ford SYNC owners vs overall, April 2018
Figure 28: Discover the first-ever Ford EcoSport, February 2018
Figure 29: Ford, Sync Technology, November 2017
Auto brands have to choose a strategic direction
Figure 30: Unaware of system, April 2018
Figure 31: Unaware of system, Quebec vs Overall, April 2018

Figure 32: Your Google Assistant on Android Auto: Plan your day, January 2018

Finding the Right Balance for Innovation

There is a fine line for what new features consumers want
Figure 33: Interest in new in-car electronics, April 2018

Figure 34: TURF analysis - new features in cars, April 2018

Figure 35: Interest in larger display screens, by age, April 2018

Figure 36: Interest in voice control, by age, April 2018

Figure 37: Interest in rear seat display screens, by kids in household, April 2018

Interest in progressive innovation is minimal
Figure 38: Interest in new in-car electronics, by age, April 2018

Using Current In-car Tech to Predict Future Usage

New tech may follow the same trend as developed electronics
Figure 39: In-car electronics currently in vehicle, by age of vehicle, April 2018

Income impacts some features, but not the emerging ones
Figure 40: In-car electronics currently in vehicles 2016 or newer, by income, April 2018

Figure 41: In-car Wi-Fi and mobile apps currently in vehicles 2016 or newer, by income, April 2018
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