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This report looks at the following areas:

+ Meat prices decline in Rol, increase in NI “With one in five Irish
< One in five Irish consumers subscribe to a reduced or meat-free diet consumers identifying
» Cooking from scratch will help to drive unprocessed meat sales .

themselves as being vegan,

 Butchers a key outlet for artisan shoppers ] 0 '
vegetarian or a flexitarian in

2018 has seen meat value sales increase in Rol, despite declining consumer 2018, the oppor‘runi‘ries for
prices, and has seen stronger growth in NI based on higher price inflation.
However, with almost one in five Irish consumers identifying themselves as being
a vegan, vegetarian or flexitarian in 2018, this points fo a growing level of
opportunity for the meat substitutes market. Moving forward a key

challenge will be providing

future growth in the meat
substitute sector are high.

consumers with natural, less
processed meat substitutes to
gel with rising concerns with
food production processes.”
— Brian O’Connor, Senior
Consumer Analyst
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COMPANIES AND BRANDS

* Meat companies

« ABP Food Group

* Key facts

e Product portfolio

* Recent developments
* Ballon Meats

* Key facts

e Product portfolio

¢ Callan Bacon

* Key facts

* Product portfolio

« Dawn Meats Group Ltd.
* Key facts

e Product portfolio

* Recent developments
* Dunbia

* Key facts

* Product portfolio

* Brand NPD

* Recent developments
* Foyle Food Group

* Key facts

* Product portfolio

* Recent developments
* Hannan Meats

* Key facts

* Product portfolio

* Recent developments
« Kerry Group

* Key facts

* Product portfolio

* Brand NPD

* Recent developments
* Meat substitute companies
»  Amy’s Kitchen

« Key facts

* Product portfolio

* Brand NPD

* Recent developments
* Nestlé

* Key facts

¢ Product portfolio
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Brand NPD

Recent developments
Quorn

Key facts

Product portfolio
Brand NPD

Recent developments
VBites

Key facts

Product portfolio
Recent developments
Linda McCartney
Key facts

Product portfolio
Brand NPD

THE CONSUMER - WHAT YOU NEED TO KNOW

Beef, lamb and pork top red meat consumption
Vegetable-based meat-free substitutes favoured

Animal welfare remains top priority for Irish consumers

TYPES OF MEATS EATEN

Beef is one of the top meats eaten in Ireland

Figure 28: Types of meat Irish consumers have eaten
(including chilled or frozen) at home or as part of a packed
lunch in the last 3 months, NI and Rol, June 2018

Irish men prefer beef

Figure 29: Consumers who have eaten beef eg steak to eat
at home or as part of a packed lunch in the last three months,
by gender, NI and Rol, June 2018

Sausage tops meat consumption in NI

Figure 30: Consumers who have eatfen sausages af home or
as part of a packed lunch in the last three months, by gender
and social class, NI and Rol, June 2018

Sandwich meat popular among parents

Figure 31: Consumers who have eaten sandwich meat (eg
sliced ham) at home or as part of a packed lunch in the last

three months, by age of children, NI and Rol, June 2018

TYPES OF MEAT SUBSTITUTES EATEN

Around a fifth eat vegetable-based meat substitutes
Figure 32: Types of vegetarian/meat-free foods Irish
consumers have eaten at home or as part of a packed lunch
in the last 3 months, NI and Rol, June 2018

reports.mintel.com

MINTEL

What's included

Executive Summary

Full Report PDF

Infographic Overview

Powerpoint Presentation

Interactive Databook

Previous editions

Did you know?

This report is part of a series
of reports, produced to
provide you with a more
holistic view of this market.

All Mintel 2020 reports
conftain specific COVID-19
related research and
forecasts. The world's
leading brands rely on
Mintel reports for the most
complete, objective and
actionable market
intelligence.

Buy this report now

Visit store.mintel.com

EMEA  +44 (0) 20 7606 4533

Brazil 0800 095 2094

Americas +1(312) 943 5250

China +86 (21) 6032 7300

APAC +61(0) 2 8284 8100

© 2022 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


/reports.mintel.com//display/store/862737/

Meat and Meat Substitutes - Ireland - September 2018

Report Price: £1095.00 | $1478.58 | €1232.31

The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

Quorn brand is the most popular meat-free alternative in NI
Figure 33: Consumers who have eaten Quorn-based
products (eg Quorn mince) at home or as part of a packed
lunch in the last three months, by gender and age, NI and Rol,
June 2018

Bean-based meat alternatives offer a protein-packed
solution

Figure 34: Consumers who have eaten bean-based products
(eg bean burger) at home or as part of a packed lunch in
the last three months, by gender, NI and Rol, June 2018

ATTITUDES TOWARDS MEAT AND MEAT SUBSTITUTES

Maijority believe meat is a good source of vitamins and
minerals

Figure 35: Agreement with statements relating to meat and
meat substitutes, NI and Rol, June 2018

Animal welfare remains top priority for Irish consumers
Figure 36: Agreement with statements relating to animal
welfare and meat, NI and Rol, June 2018

Cutting down on meat is more achievable than cutting it out
Figure 37: Agreement with the statement ‘Meat products with
less meat and more vegetables/beans/pulses are appealing
(eg cottage pie with less meat and more potato)’, by gender
and age, NI and Rol, August 2016

Taste and texture continue to be a barrier for meat
substitutes

Figure 38: Consumer agreement with the statement ‘Meat
substitutes which are similar to real meat are appealing (eg
in taste, texture, appearance)’, by gender and age, NI and
Rol, June 2018

APPENDIX - DATA SOURCES, ABBREVIATIONS AND
SUPPORTING INFORMATION

Consumer research

Data sources

Generational cohort definitions
Market size rationale

Abbreviations
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