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“The sales of SUVs will continue to grow but the SUV is
going to reach saturation point. It comes as no surprise

that German brands dominate consumers’ future car
purchasing plans and that 4S stores are the major

purchasing channel for consumers. However, it is a
surprise to see that Chinese brands have grown so fast in

the last year.”
– Terence Zhou, Research Analyst

This report looks at the following areas:

• KOL marketing in automotive industry
• Dedicated into the brand
• Being an expert on the car aftermarket

The new passenger car market has enjoyed continuous strong growth over the past several years. But
it has been struggling in 2017 and 2018. This is mainly due to the shift of government policy, the
saturation of the new passenger car market and international trade conflict.
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