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“Nuts are welcomed by consumers because of their healthy
and tasty image, however more diversified flavours of nuts
are needed in the market. The dried fruits category is likely

to benefit from freeze-drying technology, which adds a
crispiness which is currently seen as premium. The future

of nuts and dried fruits lies in making these categories both
healthy and indulgent.”

– Charlotte Liu, Research Analyst

This report looks at the following areas:

• Crispy dried vegetables and fruits have a brighter future than dried fruits
• The flavours of nuts can be more diversified
• Differentiated competitive strategies are vital to make players successful

The nuts category is popular in the snack market of China at present, thanks to its healthy image and
positioning as a tasty snack. The dried fruits category has grown at a double-digit rate from 2013-18
and will keep growing in the future. It is likely driven by consumers’ growing awareness of healthy
snacking and the application of freeze-drying technology.

Looking ahead, the crispy dried vegetables and fruits category will become more popular than
traditionally processed dried fruits. The category has already seen high penetration. The reasons for
the popularity of the crispy dried vegetables and fruits category are largely attributable to the
healthiness and indulgent crispy texture of it.
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Figure 21: New launches of nuts, by flavour component, China vs global, 2015-17
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Crispy dried vegetables and fruits in growth

Home is the more welcomed consumption occasion for the purpose of satisfying a craving

Convenience and naturalness are most valued by nuts users

Consumers value taste highly

Crispy dried vegetables and fruits are perceived as healthy, fun and trendy
Figure 26: Perception towards different types of snacks, January 2018

Females consider nuts filling and males consider nuts fun
Figure 27: perception towards Nuts, by gender, January 2018

Taste good and healthy perception for dried fruits skew to young consumers
Figure 28: perception towards Dried fruits, by age group, January 2018

Nuts are more popular than dried fruits

Acceptance for crispy dried vegetables and fruits is promising
Figure 29: Consumption trends, January 2018

Mostly when relaxing at home

The main function of eating snacks is to satisfy a craving.

Crispy dried vegetables and fruits as functional snacks
Figure 30: Consumption occasions, January 2018

More young consumers eat nuts for satisfying a craving …

… While more senior consumers eat nuts to supplement nutrition
Figure 31: Consumption occasions of nuts, by age, January 2018

Taste is the primary motivation

The next trigger following taste is healthy manufacturing.

The reputation of the brand is important
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