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“The core buyers of EVs (electric vehicles) have been
skewing from 40-49-year-olds to 30-39-year-olds with

high household incomes, suggesting the core car buyers in
China are gradually picking up a more welcoming attitude

towards such vehicles.”
– Aaron Guo, Associate Director of Research

This report looks at the following areas:

• Local new energy start-ups are facing a round of reshuffle
• Drive up the spontaneous willingness of new energy car buyers
• How to convince buyers with range anxiety?

25-29-year-olds, especially males, continue to have concerns towards such vehicles, eg safety. The
good news is that they believe new energy cars will be the future mainstream. It seems that they are
currently ‘spiritual supporters’, but they could be converted to purchasers when there are more
convincing models available on the market.

The annual domestic sales of total new energy cars in 2017 grew compared to 2016. It is a surprisingly
yet encouraging high growth rate considering the decreasing subsidies provided by the government,
suggesting that the remaining market drivers are worth investigating.

Mintel’s research shows that, regardless of the tightened government regulations, the intense rivalry of
the new energy car market has spontaneously driven the players to speed up the research and
development. Car buyers are also making their own votes facing the growing number of model choices
as well as the penetration of supporting infrastructures.
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