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"Brazilians have an interest in adopting and maintaining
healthy eating habits, but there are some barriers to

overcome, such as the high price of healthy products and
the difficulty of identifying and finding these products."
- Ana Paula Gilsogamo, Food and Drink Analyst

This report looks at the following areas:

• New food labeling rules challenge brands to invest in more healthful recipes
• Brazilians find it difficult to maintain healthy eating habits
• Certain health claims need to find ways of adding value to products

Despite that, consumers are willing to pay more for products with specific claims, such as organic/
natural, added vitamins/minerals, and high fiber, which means depending on the attributes price
doesn't have much weight. In order not to be dependent on price, brands need to invest in educating
consumers about the benefits of their products, and provide more practical and convenient options.
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Products with a combination of added benefits can help consumers establish a healthy eating habit
Figure 10: Percentage of global launches within the category of food and functional non-alcoholic drinks with added benefits, by
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Figure 11: Healthy eating habits status and interests, September 2018
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Figure 12: Health eating behaviors, September 2018
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Figure 13: Healthy eating behaviors, by age group, September 2018
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Figure 15: Healthy eating behaviors, by gender, September 2018
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New labeling rules can give even more emphasis to claims such as low trans fats, low sodium, and low sugar
Figure 17: Health claims interest, September 2018

Figure 18: Health claims interest, by age, September 2018

Breakfast products can appeal to DE consumers by adding vitamins and minerals
Figure 19: Health claims interest, by socioeconomic group, September 2018

Other categories outside the universe of bread and biscuits can invest in high-fiber content to attract consumers
Figure 20: Health claims interest, by gender, September 2018
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As Brazilians are living more, brands can focus on prevention and long-term benefits
Figure 21: Opinions on and interest in healthy foods, by age, September 2018

Food with added benefits for children appeal to parents from the AB socioeconomic group
Figure 22: Opinions and interest on healthy foods, by socioeconomic group, September 2018

Delivery of healthy meals appeals to Millennials, who are less confident to cook at home
Figure 23: Opinions and interest on healthy foods, by generation, September 2018

Figure 24: Liv Up video

Figure 25: Kit Classic Box - Balance Box

Figure 26: Dinnerly website

Natural ingredients that combine functional benefits can appeal to Brazilian consumers
Figure 27: Attitudes towards healthy eating, September 2018

Online content can stimulate consumption of trending products and ingredients
Figure 28: Attitudes towards healthy eating and Opinions and interest on healthy foods, by gender, September 2018

Figure 29: Google Trends Explore - Search for the term "Kombucha" in Brazil, January 2016-November 2018

Gluten-free products that stimulate weight loss can appeal to those aged 16-34
Figure 30: Attitudes towards healthy eating, by age group, September 2018

Natural colors and flavors can bring a more healthful perception for indulgent food and drinks
Figure 31: Attitudes towards healthy food/products, September 2018

Production processes that preserve most food nutrients and characteristics can appeal to consumers
Figure 32: Attitudes towards healthy food/products, by healthy eating habits status and interests, September 2018

Specialized shops and dedicated sections can facilitate the search for healthy products
Figure 33: Barrier to maintain healthy eating habits, September 2018

Launches of healthy brands with indulgent appeal can break the flavor barrier
Figure 34: Barrier to maintain healthy eating habits, by socioeconomic group, September 2018
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