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"It can be said that Canadians know their way around a
kitchen given that virtually all Canadians (97%) claim to

have at least a minimum of basic cooking skills."

Carol Wong-Li, Senior Analyst, Lifestyles and
Leisure

This report looks at the following areas:

• The dinner struggle is real, particularly for parents with younger children
• Canadians may not be so keen to experiment in the kitchen
• Dads cook for fewer reasons, marketing efforts must hit the right notes

Although the activity is one that most enjoy, time constraints and logistical considerations lead half the
population to see the task as a chore. Retailers may be able to counter this by honing in on the mental
wellness benefits consumers associate with cooking, as well as promoting under-utilized tools such as
meal kits. While family recipes will keep being passed on from generation to generation, there is a clear
movement towards digital sources amongst Canadian cooks of all ages.

Report Price: £3254.83 | $4395.00 | €3662.99

Cooking Enthusiasts - Canada - December 2018

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
more holistic view of this market

reports.mintel.com © 2018 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.

http://reports.mintel.com//display/store/860987/
mailto:reports@mintel.com


Table of Contents

What you need to know

Definitions

The issues

The dinner struggle is real, particularly for parents with younger children
Figure 1: Cooking motivation, by age of children at home, September 2018

Canadians may not be so keen to experiment in the kitchen
Figure 2: Preference for cooking with familiar recipes and usage of same seasonings/spices (% agree), September 2018

Dads cook for fewer reasons, marketing efforts must hit the right notes
Figure 3: Repertoire analysis of reasons for cooking at home, fathers with children under-18 at home vs mothers, September 2018

The opportunities

Grocery stores stand to gain by giving cooks a roadmap to success
Figure 4: ‘I typically know what I need to buy before I go grocery shopping’ (% agree), by cooking segments, September 2018

Consumers draw a link between cooking and mental health benefits
Figure 5: Emotional aspects associated with cooking (% agree), September 2018

Catering to Boomer men may yield gains as they are cooking frequently and enjoying the process
Figure 6: Cooking frequency, men 18-54 vs men 55+, September 2018

What it means

Canadians may not be reaping full benefits of healthy eating intentions

Consumers are more time-pressed than ever

Food costs may take a bite out of the joy of cooking

An aging population bodes well for cooking related industries

Canadians aim to eat healthy, but obesity rates are high
Figure 7: Healthy eating, November 2016

Figure 8: Body mass index, self-reported rate of being overweight or obese among Canadian adults, by gender, 2010-14

Shortcuts and meal planning matter as consumers grow more time-pressed

Work days are getting longer

More parents are working full-time

A need for more resources to help with meal planning for parents with young children

Consumers enjoy grocery shopping, though food costs continue to rise
Figure 9: Monthly movement in selected components of the Canadian Consumer Price Index, seasonally adjusted, August 2013-August
2018

An aging population means more interest in cooking
Figure 10: Population aged 0-14 and over-65, 1995-2035*

Overview

Executive Summary

The Market – What You Need to Know

Market Factors

Report Price: £3254.83 | $4395.00 | €3662.99

Cooking Enthusiasts - Canada - December 2018

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/860987/
mailto:reports@mintel.com


Canadians are entertaining regularly, holidays/celebrations are factors

Home cooks have access to more resources than ever

Canadians may not be so keen to experiment in the kitchen

Retailers will up their marketing game
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Canadians know their way around the kitchen

Consumers link cooking to mental health benefits

The dinner struggle is real

Cravings for new ideas takes cooks to online sources – at any age

Canadians are cooking regularly and enjoy the process
Figure 28: Cooking frequency, attitudes, skill level, and motivations, September 2018

Moms lead the charge when it comes to cooking at home
Figure 29: Cooking frequency, moms with under-18s at home vs overall, September 2018

Give moms something to chew on: in-store meal kits save time and money
Figure 30: Kung Pao Chicken – Longo's Fresh Meals in Minutes, November 2016

Life stage plays a role in the motivation behind cooking
Figure 31: Cooking motivation, by age of children at home, September 2018

Online videos may help bring ‘success’ to parents with young children

Boomer men cook frequently and enjoy the process
Figure 32: Cooking frequency, men 18-54 vs men 55+, September 2018

Figure 33: ‘I enjoy the process’ (% agree), men 18-54 vs men 55+, September 2018

Opportunities to market premium ingredients to Boomer men
Figure 34: Red Wine Chocolate Cake, September 2018

Figure 35: Acquisition email, Sobeys, October 2018

Though practical considerations lead, emotional considerations are a factor
Figure 36: Reasons for cooking at home, September 2018

Figure 37: Emotional aspects associated with cooking (% agree), September 2018

Cooking gives parents time with their children
Figure 38: Select attitudes towards cooking, parents with children under-18 at home, September 2018

Add another dimension through seasonally appropriate meal-kit or workshop offerings
Figure 39: Cook with help from your children at least once a week, by age of children at home, September 2018

Dads likely driven to cook for fewer reasons
Figure 40: Repertoire analysis of reasons for cooking at home, fathers vs mothers, September 2018

Cooking for others: tug at their heartstrings and make it meaningful
Figure 41: Dad Jokes, Fatherhood Involvement, August 2017

Mental health benefits are real for dads, so remind them that there is something in it for them
Figure 42: Emotional aspects associated with cooking (% agree), September 2018

Even Conflicted Cooks feel pride at the end of the process

Marketers need to get real, both with the process and with the end results

The dinner struggle is real

Cooking Skills and Habits

Reasons for Cooking

Meal Planning and Preparation
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Figure 43: Cooking activities, September 2018

Grocery stores stand to gain by giving cooks a roadmap to success

Guide them to a fast, convenient meal by giving them a taste of if it
Figure 44: ‘I typically know what I need to buy before I go grocery shopping’ (% agree), by cooking segments, September 2018

Figure 45: Select cooking activities (at least once per week), Conflicted Cooks and Unenthusiastic Cooks vs overall, September 2018

Meal kits remain relatively untapped yet hold huge potential

Parents with young children are planning multiple meals
Figure 46: ‘It is difficult to decide what to make for dinner’ (% agree), by age of children in the household, September 2018

Figure 47: Cooking activities (at least once per week), by age of children in the household, September 2018

Give them more resources to help them work with the ‘tools’ they have

Though family recipes remain a staple, hunger for new ideas takes cooks online
Figure 48: Recipe sources, September 2018

Moms are paying attention to digital sources, so build a brand presence
Figure 49: Recipe sources, mothers with under-18s at home vs overall, September 2018

Optimize for mobile and include videos and ‘buy now’ features to maximize gains with moms
Figure 50: How to Cut a Fennel Bulb with Martha Stewart, February 2015

Cooking Enthusiasts collect recipe sources like they do ingredients
Figure 51: Repertoire analysis of number of recipe sources used, Cooking Enthusiasts vs overall, September 2018

Enhancing experiences will turn up the heat on an already ‘hot’ segment

Social media is a key avenue to connect with young men
Figure 52: Repertoire analysis of number of recipe sources used, men 18-34 vs overall, September 2018

Figure 53: Using social media as a source for recipes, men 18-34 vs overall, September 2018

Real opinions may be the key to helping them make decisions

Figure 54: Cooking frequency, attitudes, skill level, and motivations, September 2018

Cooking Enthusiasts (42%)

Marketers have a captive audience with this segment

Cooking Enthusiasts skew older and cooking may be more about others
Figure 55: The Boustany Family, May 2018

Conflicted Cooks (19%)

Gains to be had by connecting with Conflicted Cooks

Conflicted Cooks more likely to have children under-12

Unenthusiastic Cooks (26%)

Good potential lies with connecting with Unenthusiastic Cooks

Infrequent Cooks (9%)

Some potential lies in catering to Infrequent Cooks

Non-Cooks (4%)

Recipe Sources

Cooking Segments
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Data sources

Consumer survey data

Consumer qualitative research

Abbreviations and terms

Abbreviations

Appendix – Data Sources and Abbreviations
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