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"The vast majority of consumers who have performed
online activities have done so at least once per month. This

displays Canadians’ inclination towards digital content
consumption and marks positive market conditions for
brands in the category. Furthermore, consumers prefer

streaming services over traditional services such as pay TV
(television) cable/satellite and individual songs/albums."

- Andrew Zmijak, Research Analyst
This report looks at the following areas:

• Cost is an issue among younger consumers
• Older cohorts are less likely to use most video services
• Leading sentiment reveals it is easy to find paid content for free online
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