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"With the vast majority of Canadians eating cheese at some
point, the challenge for cheese makers is finding avenues

for future growth and potential areas of challenge. This
Report endeavours to provide a topline snapshot of the
Canadian cheese consumer, providing companies with

empirical information that informs strategic decisions."
- Joel Gregoire, Associate Director - Food & Drink

This report looks at the following areas:

• Younger Canadians are less likely to eat cheese
• Two in five Canadians concerned about cheese’s nutritional content

Nearly all Canadians eat cheese. While this is a positive for the cheese category, it also represents a
challenge. The challenge for a category such as this is where to find opportunities for growth. This
involves understanding patterns around cheese usage, how cheese is eaten, what consumers consider
when making a purchase, interest in innovation and general attitudes. Breaking these considerations
down by demographic, such as by age, gender or otherwise, provides insight into who is more likely to
eat cheese and what do they look for when eating cheese.

Data collected for this Report points to a changing dynamic for cheese in terms of who is more and less
likely to eat foods from the category. Having an understanding of who is more and less likely to eat
cheese, the reasons that they have for selecting cheese and how they eat cheese can help guide
companies in deploying resources when it comes to planning and innovation in a more targeted
manner.
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Protein demand incentivizes format innovation
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Cheese is overwhelmingly seen to be part of a healthy diet

Cheese remains popular with Canadians
Figure 32: Cheese usage, July 2018

Cheese usage varies according to demographic
Figure 33: Cheese usage, by type, by age, July 2018

Figure 34: Cheese usage, by type, by parental status, July 2018

Most consumers eat cheese on a weekly basis
Figure 35: Cheese usage frequency, by type, July 2018

Younger consumers eat cheese less frequently
Figure 36: Cheese usage frequency, by age, July 2018

Four considerations inform most cheese choices
Figure 37: Important factors when choosing cheese, July 2018

Nutritional considerations vary by demographic
Figure 38: Nutrition-related factors, by gender and age, July 2018

Cheese pairings hold greater appeal with higher-income Canadians
Figure 39: Importance of wine pairings, by household income, July 2018

Format and calcium content matter more to parents
Figure 40: Importance of format and calcium, by parental status, July 2018

Canadians view cheese as a flexible option
Figure 41: Ways cheese is eaten, July 2018

Age impacts the ways in which consumers eat cheese
Figure 42: Ways cheese is eaten, by age, July 2018

Quebec’s relationship with cheese at breakfast reflects its integration in the diet
Figure 43: Ways cheese is eaten, Quebec vs overall, July 2018

Women are more versatile in the ways they eat cheese
Figure 44: Ways cheese is eaten, by gender, July 2018

Innovation can bring a new twist on established behaviours
Figure 45: Interest in cheese innovation, July 2018

Figure 46: Oscar Mayer P3 Turkey almond, Monterey Jack & Yogurt Covered Blueberries Portable Protein Pack (US, July 2017)

Figure 47: Oscar Mayer P3 Ham, Cashews, Cheddar and Dark Chocolate Covered Cranberries Portable Protein Pack (US, July 2017)

Young adults appear particularly receptive to category innovation
Figure 48: Interest in cheese innovation, by age, July 2018

Figure 49: Specially Selected Parmesan Crisps (US, August 2017)

Fledgling demand for dairy-free cheese

Cheese Usage

Important Factors Behind Cheese Choices

How Cheese Is Eaten

Interest in Cheese Innovation
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Figure 50: Interest in dairy-free cheese, by age and gender, July 2018

Figure 51: Attitudes towards dairy-free cheese (select), by age, July 2018

Child-friendly formats particularly appeal to parents of young children
Figure 52: Interest in cheese in child-friendly format – parents, by age of children, July 2018

Figure 53: Importance of protein and calcium content – parents, by age of children, July 2018

Figure 54: Interest in cheese in child-friendly format, moms vs dads, July 2018

Cheese is overwhelmingly seen to be part of a healthy diet
Figure 55: Agreement with health-related statements, July 2018

Focusing on cheese as a meat alternative an option to capitalize on flexitarian movement
Figure 56: Agreement with statements related to dairy-free cheese, July 2018

Canadians like exploring new cheeses
Figure 57: Agreement with statements related to sensory-related considerations, July 2018
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Appendix – Data Sources and Abbreviations
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