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“A concerted effort from government, industry, the school
systems and the general public is required to improve the

financial literacy of Canadians as its importance has
perhaps not sufficiently caught on in the public

consciousness.”
– Sanjay Sharma, Senior Financial Services

Analyst

This report looks at the following areas:

• Only 6% of Canadians are unbanked
• Rising cost of education makes student loans the top financial challenge
• Online courses are of most interest to Canadians
• Older Canadians are careful financial managers
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TURF Analysis

Half of Canadians can be educated through meetings, online courses and apps
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Figure 26: Attitudes related to budgeting (% agree), May 2018
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Few young women have an adequate emergency financial cushion
Figure 28: Agreement with “I have an emergency savings account that equals at least 3 months of my household income”, men vs
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Parents with young children are financially stressed
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Figure 29: Attitudes related to budgeting (% agree), parents vs non-parents, May 2018

Around three in 10 have a financial advisor
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Figure 36: Knowledge of financial topics (% agree), May 2018
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