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« High electricity costs may push people towards smart home

devices
* Smartphone ownership is high
Figure 8: Smartphone ownership, by age, January 2018
* Improved perceptions of financial health positive for
category

= Millennials are moving into prime home buying years
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Most are interested in making their home more ‘connected’
Top reasons for disinterest point to data privacy and price
Samsung is the most trusted smart home brand

Most find it important to learn about their in-home device’s
consumption

The largest share of consumers believe smart speakers spy
on them

SMART HOME DEVICE OWNERSHIP AND INTEREST

TVs and smoke/carbon monoxide detectors are the most
popular smart home devices

Figure 15: Ownership of/interest in purchasing smart home
devices, April 2018

Men more likely to own/display an interest in smart home
products

Figure 16: Ownership of/interest in purchasing smart home
devices (combined), by gender, April 2018

Younger consumers demonstrate greater interest in smart
home devices

Figure 17: Ownership of/interest in purchasing smart home
devices (combined), 18-44s vs over-45s, April 2018

Parents among most likely to be interested in a smart home
Figure 18: Get fo know Rogers Smart Home Monitoring,
September 2016

Figure 19: Ownership of/interest in purchasing smart home
devices (combined), parents vs overall, April 2018

Most Canadians are interested in making their home more
‘connected’

Figure 20: Interest in smart home connectivity, April 2018

REASONS FOR DISINTEREST IN A CONNECTED HOME

Top reasons for disinterest point to data privacy and price
Figure 21: Reasons for disinterest in a connected home, April
2018

Disinterest more likely to arise from lack of knowledge
among older groups

Figure 22: Reasons for disinterest in a connected home,
18-44s vs over-45s, April 2018

TRUSTED SMART HOME BRANDS

Samsung is the most trusted smart home brand

Figure 23: Trust in smart home brands, April 2018

Figure 24: Trust in smart home brands, 18-44s vs over-45s,
April 2018
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Parents more likely to trust most brands
Figure 25: Trust in smart home brands, parents vs overall, April
2018

ATTITUDES TOWARDS SMART HOME DEVICES

Most find it important to learn about their in-home device’s
consumption

Figure 26: Attitudes towards smart home devices (select),
April 2018

Many associate a connected home with offering improved
wellbeing

Figure 27: Quality of life-related attitudes towards smart
home devices, April 2018

A connected home saves consumers money

Figure 28: Attitudes towards smart home devices (select),
April 2018

Most would prefer to control smart devices via app

Figure 29: Attitudes towards smart home devices (select),
April 2018

Close to a third of consumers believe smart speakers spy on
them

Figure 30: Attitudes towards smart speakers, April 2018
Figure 31: Attitudes towards smart speakers (select), 18-44s vs
over-45s, April 2018

Figure 32: Attitudes towards smart speakers (select), parents

vs overall, April 2018

APPENDIX - DATA SOURCES AND ABBREVIATIONS

Data sources

Consumer survey data
Consumer qualitative research
Abbreviations and terms

Abbreviations
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