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Cultured dairy products are a mainstay for Canadians, with
yogurt proving to be the most popular. From a broad

perspective, there has been an evolution around yogurt
and cultured dairy. Over the past decade, the categories
that fall within the cultured dairy space have leveraged

health claims and the continued rise of snacking.

This report looks at the following areas:

While health claims remain a key area of opportunity, companies are focusing on taste and texture,
positioning products as offering simple and natural ingredients. Not everyone has the same demands of
the dairy they eat. Younger and older consumers hold different priorities when it comes to health
claims and new Canadians, particularly those from South Asia, also use cultured dairy differently. Given
Canada’s aging population, the growing importance of the iGeneration and continued importance of
Millennials and Canada’s changing demographic composition, understanding the differences and
similarities between different segments can help companies hone messages that resonate.

• Yogurt consumption flat to declining in 2017
• Younger consumers looking to limit their dairy intake
• Canadian immigration trend may lead to shift in dairy consumption habits

Report Price: £3254.83 | $4395.00 | €3662.99

Cultured Dairy - Canada - June 2018

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
more holistic view of this market

reports.mintel.com © 2018 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.

http://reports.mintel.com//display/store/860949/
mailto:reports@mintel.com


Table of Contents

What you need to know

Definition

The issues

Yogurt consumption flat to declining in 2017
Figure 1: Canadian retail value sales for yogurt, 2012-17

Younger consumers looking to limit their dairy intake
Figure 2: “I try and limit my dairy consumption” (% agree), women vs overall, March 2018

Canadian immigration trend may lead to shift in dairy consumption habits
Figure 3: Yogurt retail market volume consumption per capita by country, 2016

The opportunities

South Asians more likely to use creamy, drinkable dairy
Figure 4: Types of dairy products tried (select), South Asians* vs overall, March 2018

Protein remains central for younger consumers
Figure 5: Protein more important versus previous years, by age, March 2018

Boomers/seniors take a more practical approach to health
Figure 6: Considerations that are more important versus previous years (select), by age, March 2018

Parents are most interested in trying new dairy products
Figure 7: Interested in new types of dairy products (% agree), by parental status, March 2018

What it means

Yogurt category stagnant following consecutive years of growth

Immigration fuelling Canada’s population growth

Canada’s population is aging

Expansion in Canadian dairy sector

Yogurt category stagnant following consecutive years of growth
Figure 8: Canadian retail value sales for yogurt, 2012-17

Figure 9: Canadian retail value sales for yogurt, by type, 2016-17

Figure 10: Canadian retail market share by company based on value sales for yogurt, 2016-17

Figure 11: Canadian retail market share by company based on volume sales for yogurt, 2016-17

Canadians are more time-pressed

Immigration fuelling Canada’s population growth
Figure 12: Top 10 countries of birth of recent immigrants, 2011-16

Overview

Executive Summary

The Market – What You Need to Know

Market Perspective

Market Factors

Report Price: £3254.83 | $4395.00 | €3662.99

Cultured Dairy - Canada - June 2018

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/860949/
mailto:reports@mintel.com


Canada’s population is aging
Figure 13: Population aged 65 years and over in Canada, historical and projected (% of total), 1971-2061

Dairy companies must adapt to Canada’s changing population

Younger Canadians represent an opportunity for plant-based options

Texture to offer greater pleasure

Dairy evolves to changing eating habits
Figure 14: Stonyfield Organic Pear – Spinach – Mango Whole Milk, April 2017 (US)

Figure 15: Maple Hill Creamery Drinkable Orange Crème, March 2017 (US)

Back to the future
Figure 16: Chobani Smooth Low-Fat Classic Yogurt, August 2017 (US)

Figure 17: Oui by Yoplait Blackberry French Style Yogurt, March 2018 (US)

Figure 18: Yoplait Raspberry, Blueberry, Strawberry and Peach Whole Milk Yogurt Assortment, March 2017 (Canada)

Dairy companies must adapt to Canada’s changing population
Figure 19: Yogurt retail market volume consumption per capita, by country, 2016

Figure 20: Types of dairy products tried (select), South Asians* vs overall, March 2018

Younger Canadians represent an opportunity for plant-based options
Figure 21: Kite Hill Plain Unsweetened Artisan Almond Milk Greek-style Yogurt, January 2018 (US)

Figure 22: Silk Plant Power Plain Cultured Coconut Yogurt, January 2017 (Canada)

Figure 23: EVR Foods Original Plant-Based Yogurt with Pili Nut, January 2018 (US)

Figure 24: Raw Pressery Turmeric Almond Milk, January 2018 (US)

Texture to offer greater pleasure
Figure 25: Chobani Original Plain Whole Milk Yogurt, March 2018 (US)

Figure 26: Almond Bliss Sweet & Creamy Almond Beverage, October 2017 (Canada)

Figure 27: Siggi’s Raspberry Triple Cream Icelandic-Styled Strained Yogurt, March 2017 (USA)

Figure 28: Siggi’s Vanilla Triple Cream Icelandic-Styled Strained Yogurt, March 2017 (USA)

Figure 29: Kronfli Brothers Labni Lavender + Honey Kefir Yogurt Snack, April 2016 (USA)

Figure 30: Noosa Mates Maple Ginger Yogurt & Crunchies, July 2017 (USA)

Figure 31: Danone Activia Plain Probiotic Yogurt with Oats, Almonds & Dried Blueberries, March 2018 (Canada)

Figure 32: Danone Activia Peach-Mango Probiotic Yogurt, April 2018 (Canada)

Figure 33: Arla Protein Cottage Cheese with Red Cranberries, Figs and Almonds, March 2018 (Spain)

Figure 34: Tine 14 Cottage Cheese & Yogurt and Granola with Apple and Cinnamon, April 2018 (Norway)

Figure 35: Live Well Fat Free Smooth Cottage Cheese Plain, October 2017 (South Africa)

Most consumers don’t distinguish between cultured and pasteurized dairy

Key Players – What You Need to Know

What’s Working?

Challenges

What’s Next?

The Consumer – What You Need to Know

Report Price: £3254.83 | $4395.00 | €3662.99

Cultured Dairy - Canada - June 2018

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/860949/
mailto:reports@mintel.com


Protein and calcium are becoming more important
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Figure 61: B'more Organic Banana Protein Smoothie, April 2018 (US)
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