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"The dark spirits market continues to thrive due primarily
to the strong growth of American whiskey. Consumer
interest in craft products as well as changes in drinking
habits and preferences have benefited many dark spirit
brands, especially super- premium brands."

— Caleb Bryant, Senior Beverage Analyst

This report looks at the following areas:
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Dark spirit drinkers tend to be enthusiastic about dark spirits and while some enjoy trying various spirit RE PO RT NOW
brands, the relatively high cost of spirits means many consumers stick with their preferred brand of
choice. Newer dark spirit brands can achieve growth by highlighting unique production methods,

targeting diverse occasions, and marketing to new consumers. VISIT:
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Figure 13: US volume sales of whiskey/whisky, by type, market share, 2013-18
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Popularity of craft products is detrimental for value spirits

Figure 25: Percent change in 9-liter cases sold, 2012-17
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Figure 26: Total per capita US alcohol consumption, 2012-20
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Ecommerce remains a hurdle to overcome

Figure 28: Spirit purchasing behaviors, “I have purchased spirits online,” among all spirit/cocktail drinkers, select dark spirit brand type
purchases, September 2018

Enjoy a 12-year bourbon “aged” in minutes
Japanese whiskey will either thrive or die
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The Consumer - What You Need to Know

Spirit attitudes and behaviors depends on brand preferences
Younger men are core consumers; opportunities exist to connect with younger women

Barrier to spirit trial is lower when drinking AFH
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Overview

Segment definitions
Brandy/cognac
Canadian whisky
Bourbon

Scotch

Irish whiskey

Alcoholic Beverages Consumed

Dark spirits are primarily an “also” beverage
Figure 29: Alcoholic beverages consumed, most vs also drink, September 2018

Dark spirit drinker demographic profile
;iéglusre 30: Alcoholic beverages consumed, any drink, drinker demographics indexed against all alcoholic beverage drinkers, September

Alcoholic Beverage Consumption by Occasion

White and dark spirits compete for similar occasions
Figure 31: Alcohol consumption by occasion, correspondence analysis, September 2018

Figure 32: Alcohol consumption by occasion, correspondence analysis, September 2018

Dark Spirit Purchases

Bourbon leads the dark spirits market
Figure 33: Dark spirit purchases, September 2018
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Figure 34: Repertoire analysis, dark spirit purchases, among those who have purchased in the past six months, September 2018

Men under 45 are core dark spirits drinkers
Figure 35: Dark spirit purchases, by age and gender, September 2018

Hispanics are an important potential market for scotch brands
Figure 36: Dark spirit purchases, by race/ethnicity, September 2018

Dark Spirit Brand Purchases

Rum can look up for growth
Figure 37: Dark spirit brand purchases, September 2018

Younger drinkers purchase a variety of brands
Figure 38: Dark spirit brand purchases, by age, September 2018

Dark Spirit Engagement

Scotch drinkers are highly passionate consumers
Figure 39: Dark spirit engagement by type, September 2018

Dark Spirit Important Attributes

Brand familiarity drives most dark spirits purchases
Figure 40: Dark spirit important attributes, September 2018

Figure 41: Dark spirit important attributes, by select dark spirit type consumers, September 2018

Craft claims less important among popular brand drinkers
Figure 42: Dark spirit important attributes, by brand type consumers, September 2018

Consumers drinking more look for quality cues
Figure 43: Dark spirit important attributes, by changes in spirit consumption, September 2018

Occasions, not quality cues, are important for younger women
Figure 44: Dark spirit important attributes, by age and gender, September 2018

Figure 45: Online Ad, “make your Own Rules”

Dark Spirit Drinkers’ Purchasing Behaviors

Break dark spirit drinkers out of their routine
Figure 46: spirit purchasing behaviors, among dark spirit drinkers, September 2018

Value dark spirit drinkers need guidance
Figure 47: spirit purchasing behaviors, by brand type consumers, September 2018

Opportunity to increase brand engagement among dark rum drinkers
Figure 48: spirit purchasing behaviors, by dark spirit type purchasers, September 2018

Spirit Attitudes

Cocktails can be an entry point into higher dark spirit tiers
Figure 49: Spirit attitudes, by dark spirit brand type consumers, September 2018

Younger dark spirit drinkers enjoy new experiences
Figure 50: Spirit attitudes, by age, among dark spirit drinkers, September 2018

Brands will have difficulty reengaging lapsed consumers
Figure 51: Spirit attitudes, by changes in spirit consumption, among dark spirit drinkers, September 2018
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Dark Spirit Drinkers and Health

“Soft” health claims appeal to dark spirit drinkers
Figure 52: Alcohol health innovation interest, by dark spirit drinkers, September 2018

Increase dark spirit consumption among women through natural/organic products
Figure 53: Alcohol health innovation interest, by gender, among dark spirit drinkers, September 2018

Dark Spirit Drinkers and Low-alcohol Beverage Attitudes

A third of dark spirit drinkers would have low-alcohol drinks again
Figure 54: Interest in/experience with low-alcohol products, among dark spirit drinkers, September 2018

Figure 55: Low alcohol beverage attitudes, by dark spirit drinkers, September 2018

Dark Spirit Drinkers’ On-premise Attitudes

Target dark spirit drinkers on-premise
Figure 56: On-premise alcohol attitudes, by dark spirit consumers, September 2018

Dark rum consumers experiment on-premise
Figure 57: On-premise alcohol attitudes, by select dark spirit types, September 2018

High-end/super-premium brand drinkers are also foodies
Figure 58: On-premise alcohol attitudes, by dark spirit brand type consumers, September 2018

Experimentation is an experience for women/younger dark spirit drinkers
Figure 59: On-premise alcohol attitudes, by age, among dark spirit drinkers, September 2018

Figure 60: On-premise alcohol attitudes, by gender, among dark spirit drinkers, September 2018

Changes in Spirit Consumption

Spirit consumption is stable among dark spirit drinkers
Figure 61: Changes in spirit consumption, by dark spirit type drinkers, September 2018

Figure 62: Demographic profile, dark spirit drinkers drinking spirits more/less, indexed against all dark spirit consumers, September
2018

Experimentation is driving increased consumption
Figure 63: Reasons for drinking more spirits, by dark spirit drinkers, September 2018

Very few dark spirit consumers are switching to other alcohol types
Figure 64: Reasons for drinking less spirits, by dark spirit drinkers, September 2018

Spirit Format Consumption by Occasion

Spirit with single mixer is the most versatile format
Figure 65: Spirit format consumption by occasion, among consumers who drink spirits by select format September 2018

Figure 66: Spirit format consumption by occasion, among consumers who drink spirits by select format, September 2018

Dark spirit drinkers keep it neat

Figure 67: Spirit format consumption by occasion, among consumers who drink spirits by select format, dark spirit consumer vs white
spirit consumer comparison, September 2018
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Consumer survey data

Consumer qualitative research

Mintel Menu Insights

Purchase Intelligence

Mintel Market Sizes

Mintel Food and Drink shopper segmentation
Social media methodology

Abbreviations and terms

Abbreviations

Appendix - The Market

Figure 68: Total US sales and forecast of distilled spirits, at inflation-adjusted prices, 2013-23
Figure 69: US volume sales and forecast of dark spirits, 2013-23

Figure 70: US volume sales and forecast of dark spirits, by segment, 2013-23

Figure 71: Total US volume sales of dark spirits, by segment, 2016 and 2018

Figure 72: US volume sales of dark and white distilled spirits, by channel, 2013-17

Figure 73: US volume sales of dark and white distilled spirits, by channel, 2013-17
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