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"An improved economy coupled with genuine interest in
décor is benefitting the paint and wallcoverings market,

which is viewed as a feasible way to refresh and update the
look and feel of a room."

- Rebecca Cullen, Household Care Analyst

This report looks at the following areas:

As the emerging generation of new DIYers engages in wall projects that allow them to add a personal
touch to their homes, they are turning away from traditional retailers in lieu of mass and online
retailers that offer on-trend designs and a convenient shopping experience.

• Category participation remains stable
• Appeal to consumers throughout various lifestages, living situations
• Big box home centers most shopped, yet younger adults shop category differently
• How adults shop the category differs by age
• Paint projects and personal style go hand in hand
• Evolving the shopping experience
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
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Big box home centers dominate retail landscape
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Figure 27: Select reasons for undertaking painting and wallcovering projects, by residence, living location, September 2018

Practical attributes top ranked, yet style more important than brand
Figure 28: Paint purchase influencers, September 2018

Durability, price reach widest audience
Figure 29: TURF analysis – Paint purchase influencers, September 2018

Methodology

The importance of style, safety, and recommendations skew younger

Style

Safety and eco-friendly

Recommendations and reviews
Figure 30: Select paint purchase influencers, by age, September 2018
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Inspiration and selection process could be improved with technology

Selection and visualization process:
Figure 31: Preferences for paint/wallpaper shopping, September 2018

Younger adults’ inspiration sources drive brand preferences
Figure 32: Brand preferences for paint/wallpaper, by age, September 2018

Online and in-person advice influence overwhelmed younger adults
Figure 33: Pre-purchase process and shopping frustrations, by age, September 2018

Visualization tools could reach wide audience
Figure 34: Interest in technology, September 2018

Figure 35: Interest in technology, by age, September 2018
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Wall décor is reflection of style
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