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"The vast majority of adults drink tea and many are daily
tea drinkers. The complex array of tea formats, varieties,

and flavors offers options that appeal to a broad spectrum
of consumers. Yet category sales improved only slightly

from 2017-18. Tea and RTD tea sales are expected to see
modest growth."

- Mimi Bonnett, Director - Food and Drink,
Foodservice

This report looks at the following areas:

• Tea and RTD tea growth rates stalling
• RTD tea brands struggle
• Sugar and artificial ingredients complicate the appeal of RTDs
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High sugar content and artificial ingredients are negatives of RTD tea
Figure 50: Attitudes toward tea, May 2018

Younger adults show interest in tea innovation
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Hispanic consumers will pay more for teas with additional attributes
Figure 52: Attitudes toward tea, by Hispanic origin, May 2018

Tea users with a varied repertoire are willing to pay more innovative tea
Figure 53: Attitudes toward tea, by repertoire of tea types, May 2018

Data sources

Sales data

Fan chart forecast

Consumer survey data

Consumer qualitative research

Abbreviations and terms

Abbreviations

Terms

Figure 54: Total US sales and forecast of tea and RTD tea, at inflation-adjusted prices, 2013-23

Figure 55: Total US retail sales and forecast of tea and RTD tea, by segment, at current prices, 2013-23

Figure 56: Total US sales of tea and RTD tea, by channel, at current prices, 2013-23

Figure 57: MULO sales of bagged, loose leaf, and single-cup tea, by companies and brands, rolling 52 weeks 2017 and 2018

Appendix – Data Sources and Abbreviations

Appendix – The Market

Appendix – Key Players

Report Price: £3254.83 | $4395.00 | €3662.99

Tea and RTD Tea - US - September 2018

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/860611/
mailto:reports@mintel.com

	Tea and RTD Tea - US - September 2018
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	The Market – What You Need to Know
	Market Size and Forecast
	Market Breakdown
	Market Perspective
	Market Factors
	Key Players – What You Need to Know
	Company and Brand Sales
	What’s Working?
	What’s Struggling?
	What’s Next?
	The Consumer – What You Need to Know
	The Tea Consumer
	Tea Characteristics
	Tea Varieties
	Tea Formats
	Tea Drinking Occasions
	Reasons for Tea Consumption
	Attitudes toward Tea
	Appendix – Data Sources and Abbreviations
	Appendix – The Market
	Appendix – Key Players



