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"SUVs and crossovers are some of the most popular vehicle
styles on the market currently, and competition is fierce

with a plethora of models from nearly every brand. SUVs
and crossovers range in many ways, seating, cargo space,

towing capacity, and cost are just some of the choices
shoppers have."

- Buddy Lo, Automotive Analyst

This report looks at the following areas:

• Market faces headwinds and stalled growth
• Competition intensifies in crossover segment
• Uncertainty in the market could impact costs for consumers

The SUV and crossover segment has been the fastest growing vehicle category, specifically in regards
to crossover vehicles. Millennials are furthering their careers and starting families and looking for
vehicles to address their changing needs. This Report will examine purchase intent, SUV/CUV
ownership and behaviors, and attitudes toward vehicle size.
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Moms look to SUVs for their family hauler
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Toyota tops consideration among SUV, CUV, and wagon/hatchback shoppers
Figure 40: SUV/CUV/Wagon brand consideration, April 2018

Toyota and Ford get more consideration among middle-aged men
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Most consumers say current vehicle fits their lifestyle
Figure 62: Attitudes toward vehicle size part 1, April 2018

Few car owners would trade fuel efficiency for more cargo space
Figure 63: Attitudes toward vehicle size part 2, April 2018
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Dissatisfied Owners

Characteristics
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Characteristics
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Lifestyle Shoppers

Characteristics
Figure 73: Major life events, by cluster group, April 2018
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Sedan Drivers

Characteristics
Figure 78: Profile of Sedan Drivers, April 2018
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Figure 79: Appealing new vehicle attributes, by cluster groups, April 2018
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