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"Outdoor spaces are perceived as places of relaxation for
most adults. Although outdoor décor is influenced by DIY

culture and personalization, most consumers seek
functionality over style or flair. The market continues to

grow as advancements in comfort and durability keep
outdoor improvements in the peripheral view of most

adults all year."
- John Poelking - Leisure & Media Analyst

This report looks at the following areas:

• Shrinking space outdoors
• Casual attitude can discourage active engagement
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Entertaining, relaxing motivate outdoor time
Figure 25: Usage of outdoor space, April 2018

Soaking in the outdoors comes more with age
Figure 26: Usage of outdoor space – Select items, by age, April 2018

Colder regions take advantage of outdoors when available
Figure 27: Usage of outdoor space – Select items, by census region, April 2018
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Warmer regions get people outside all year
Figure 40: Attitudes toward seasonality, by census region, April 2018

Parents extend outdoor fun
Figure 41: Attitudes toward seasonality, by parental status, April 2018

Key opportunity

Outdoor spaces are just as important as indoor ones
Figure 42: Connection to outdoor spaces, April 2018

Children assist outdoor connection
Figure 43: Connection to outdoor spaces, by parental status, April 2018
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Outdoor spaces are important, and fun
Figure 44: Attitudes toward the outdoors, April 2018

Urban, rural dwellers seek escape outdoors
Figure 45: Attitudes toward the outdoors, by living area, April 2018

Garden, pool users get the most out of the outdoors
Figure 46: Attitudes toward the outdoors, by type of outdoor space, April 2018

Factors
Figure 47: Consumer segmentation, April 2018

Excited Explorers (29%)

Demographics

Characteristics

Opportunities
Figure 48: Consumer segmentation – Excited Explorers, by demographics, April 2018

Cautious Curmudgeons (26%)

Demographics

Characteristics

Opportunities
Figure 49: Consumer segmentation – Cautious Curmudgeons, by demographics, April 2018

Motivated Minors (25%)

Demographics

Characteristics

Opportunities
Figure 50: Consumer segmentation – Motivated Minors, by demographics, April 2018

Spirited Seasonalists (19%)

Demographics

Connection to Outdoor Spaces

Attitudes toward the Outdoors

Consumer Segmentation
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Characteristics

Opportunities
Figure 51: Consumer segmentation – Spirited Seasonalists, by demographics, April 2018
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