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"The diverse $4.6 billion dips and savory spreads category
enjoys solid consumer participation, likely due in part to

the increasing popularity of snacking and brand loyalty. All
three segments of the category managed growth from

2016-2017, but refrigerated options have been especially
successful as consumers seek out fresh foods."

Michael Averbook, Food & Drink Analyst

This report looks at the following areas:

• Lack of frequent consumption
• Competition from adjacent categories
• Shelf-stable products lose share to refrigerated

Helping consumers to engage more frequently in the category and all of its segments will require
brands to nudge consumers to enjoy the social aspect of dips more regularly and on different
occasions, as well as to inspire consumers to try new types and brands.
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Figure 58: Perceptions of dips and spreads – dry mixes, by age, March 2018

Sharing is inherent to the category
Figure 59: Dips and spreads attitudes, March 2018

Sharing inspires interest in global, premium, and healthy options
Figure 60: Dips and spreads attitudes –sharing with friends/family, by dips and spreads attitudes, March 2018

Social aspect, store brands more appealing to younger women
Figure 61: Dips and spreads attitudes – sharing with friends/family and store brands just as good as name brands, by gender and age,
March 2018

Interest in diverse and adaptable products

Dips and Spreads Behaviors

Dips and Spreads Uses

Perceptions of Dips and Spreads

Dips and Spreads Attitudes

Dips and Spreads Innovation

Report Price: £3254.83 | $4395.00 | €3662.99

Dips and Savory Spreads - US - May 2018

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/860437/
mailto:reports@mintel.com


Figure 62: Dips and spreads innovation, March 2018

International flavor combinations may deliver premium, exotic options
Figure 63: Dips and spreads innovation – international varieties, restaurants, brands, and flavor combinations, by dips and spreads
attitudes, March 2018

Younger consumers seek convenience
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Figure 65: Dips and spreads innovation, by parental status, March 2018

Value-added packaging piques interest of large households
Figure 66: Dips and spreads innovation – fresh dips/spread kits and packaged with pairings, by household size, March 2018
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