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"The convenience store (c-store) category is facing lower
margins due to a competitive retail landscape and declines

in motor fuel prices over the past few years. As the
category aims to find its own identity – one that may go

beyond just convenience – it can’t ignore Hispanics.
Hispanics visit c-stores more frequently and over index for

shopping at most of the top c-stores."
- Juan Ruiz, Director of Hispanic Insights

This report looks at the following areas:

• Hispanics consider c-stores commodities
• The value of convenience
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Hispanics buy lottery more frequently
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Hispanics more likely to visit c-stores frequently
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Hispanics are less likely to use reward or loyalty programs
Figure 41: Hispanics’ use of shopper reward/loyalty programs or discount cards – Last four weeks, indexed to all, October
2016-November 2017
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Figure 42: Hispanics’ interest in joining a convenience store loyalty program, February 2018

Figure 43: Hispanics’ interest in joining a convenience store loyalty program, by key demographics, February 2018
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