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"The US economy weathered the political tumult of 2017
with surprising vigor, as most major economic indicators
fared increasingly better throughout the year. The nation’s
GDP (gross domestic product) has been on the rise for 17
consecutive quarters, and consumer confidence has been
marching forward at record levels, while unemployment
continues to drop."

- Chris Shadle - Financial Services Analyst
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Roughly 40% of consumers consider their financial situation “Healthy”
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Saving money has the biggest impact on improving finances, yet follow-through lags
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Millennials and iGen consumers expect help reaching their goals
Figure 18: Attitudes toward banks and banking, help reaching financial goals, by generation, November 2017

Figure 19: Chase, email campaign, Feb. 27, 2018
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Consumers plan to travel, spend money on home
Figure 20: Past and future spending plans, February 2018
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Data sources
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Abbreviations and terms
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