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"The majority of US consumers own their own home, but
mistrust of the mortgage industry continues. Home
ownership rates have held relatively steady over the past
few years, and while younger consumers are less likely to
own their living space, home ownership is still viewed as
top personal and financial priority by most."
- Jennifer White Boehm, Associate Director Financial Services
This report looks at the following areas:
•
•
•

Less than a third of consumers plan to purchase a home in next five years
Less than half of renters consider home ownership a primary goal
Home owners think the mortgage process is too long, intimidating

Consumers are most interested in more well-established lenders, and prospective alternatives like
Google or Amazon have yet to be fully embraced. The mortgage process is viewed as intimidating, so
FSIs (financial service institutions) will need to continue to work to build trust and show home
ownership can be embraced by a variety of demographics.
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Black and Hispanic consumers least likely to own property
Figure 19: Home ownership vs rental, by ethnicity, December 2017

Home Purchase Timing
Most consumers have not purchased a home in the past five years
Figure 20: Home purchase in past 5 years, by generation, December 2017
Figure 21: Statement mailer from Discover, September 2017
Consumers with household income above $50K have purchased most recently
Figure 22: Home purchase in past 5 years, by household income, December 2017

Intent to Purchase a Home
Less than a third of consumers plan to purchase a home in next five years
Figure 23: Intent to purchase home in next 5 years, December 2017
Home purchase or ownership often dependent on life stage
iGen, Millennials most likely to purchase a home in the near future
Figure 24: Intent to purchase home in next 5 years, by generation, December 2017
Hispanic consumers more likely to plan on home purchase
Figure 25: Intent to purchase home in next 5 years, by Hispanic origin and Millennial status, December 2017

What about Renters?
Less than half of renters consider home ownership a primary goal
Figure 26: Renter opinions on home ownership, December 2017
Parents significantly diverge from non-parents
Figure 27: Goals and opinions on renting vs owning, by parental status, December 2017

Current Home Financing
Mortgage is the most popular way to finance a home
Figure 28: Current status of mortgage, December 2017
Majority of young and middle-aged consumers still paying down mortgage
Figure 29: Current status of mortgage, by age, December 2017
Figure 30: State Farm mortgage loan direct mail, August 2017
Few owners are using the equity available in their home
Figure 31: Use of home equity, December 2017
Figure 32: Bank of America HELOC direct mail, September 2017

Searching for a Mortgage Lender
Primary bank, broker, and referrals most useful for mortgage search
Figure 33: Top 3 sources for finding current mortgage lender, December 2017
Younger female consumers more likely to consult friends and family
Figure 34: Finding current mortgage lender through personal recommendation, by gender and age, December 2017
Digital ads not highly utilized
Figure 35: Finding current mortgage lender, December 2017
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Financing Behaviors
Consumers are timely with payments, know their remaining loan amount
Figure 36: Mortgage payment behaviors, December 2017
Most consumers aren’t monitoring interest rates
Figure 37: Loan knowledge – Interest rates, December 2017
Mobile not utilized as payment channel
Figure 38: Loan knowledge – Interest rates, by generation, December 2017

Following a Budget
Four in ten home buyers make sure to follow a budget
Figure 39: Following a budget, by household income, December 2017
Most consumers do not begin home search before mortgage pre-approval
Figure 40: Beginning the home search, December 2017

Attitudes toward Home Financing
Home ownership is financial priority for most
Figure 41: Home purchase as financial or personal priority, by generation, December 2017
Mortgage owners think buying a home is complicated
Figure 42: Opinion on home buying or loan application process, December 2017
Mobile applications welcome to a small number

Attitudes toward Mortgages
Home owners think the mortgage process is too long, intimidating
Figure 43: Impressions of mortgage process, by age, December 2017
Figure 44: Quicken Loans Rocket Mortgage acquisition email, February 2018
Alternative lenders not at the front of home owners’ minds
Figure 45: Interest in technology vendors as mortgage lender, by gender and age, December 2017
Trust in the mortgage industry remains low
Figure 46: Trust in mortgage industry, by household income, December 2017
Reputation, lender support top mortgage lender features for consumers
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