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"As the digital divide between Hispanics and the general
population closes, the Hispanic population is consuming a

vast array of content on a multitude of platforms."
- John Poelking, Leisure & Media Analyst

This report looks at the following areas:

• Hispanics are spending less on services
• Fragmented landscape difficult to track
• Consumption easier than contribution

TV is still the center of Hispanic households, but online services are successfully complementing
traditional media channels by filling in education and entertainment gaps in Hispanics’ media diet.
Although consumption is more common than contribution, Hispanics use sharing as a way to extend
their thoughts and feelings into the digital world.
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Figure 28: Average potential cost vs current cost of video services in the home, by Hispanic origin, December 2017

Younger Hispanics think there is room for more
Figure 29: Hispanics’ average potential cost vs current cost of video services in the home, by age, December 2017
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Less acculturated spreading the word
Figure 31: Hispanics’ online activities, by level of acculturation, December 2017
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Figure 32: Hispanics’ content consumption behaviors, December 2017

Online content does not receive preferential treatment
Figure 33: Hispanics’ online video behaviors, December 2017

Young Hispanics willing to do more for what they want
Figure 34: Hispanics’ content consumption behaviors, by age, December 2017

Bicultural Hispanics want the best of both worlds
Figure 35: Hispanics’ content consumption behaviors, by level of acculturation, December 2017
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Figure 37: Hispanics’ attitudes toward content relevance, by age, December 2017

Less acculturated want content they can relate to
Figure 38: Hispanics’ attitudes toward content relevance, by level of acculturation, December 2017
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Hispanics happy with content
Figure 39: Hispanics’ attitudes toward content consumption, December 2017

Young Hispanics satisfied but open to new options
Figure 40: Hispanics’ attitudes toward content consumption – Select items, by age, December 2017

Less acculturated Hispanics happy, but also open to more
Figure 41: Hispanics’ attitudes toward content consumption – Select items, by level of acculturation, December 2017
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Sharing for education and entertainment equally
Figure 42: Hispanics’ attitudes toward sharing preferences, December 2017

Older, unacculturated Hispanics share to inform; younger, acculturated share to entertain
Figure 43: Hispanics’ attitudes toward sharing preferences, by age and acculturation, December 2017

Sharing brings joy, sense of identity
Figure 44: Hispanics’ attitudes toward sharing identity, December 2017

Young Hispanics enjoy sharing
Figure 45: Hispanics’ attitudes toward sharing identity, by age, December 2017

Sharing an extension of identity for less acculturated
Figure 46: Hispanics’ attitudes toward sharing identity, by level of acculturation, December 2017
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Appendix – Data Sources and Abbreviations
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Abbreviations and terms

Abbreviations

Terms

Figure 47: Hispanic attitudes toward advertising, all vs Hispanic population, July 2016-August 2017

Figure 48: Hispanic use of digital music services, all vs Hispanic population, July 2016-August 2017

Figure 49: Top 10 cable networks watched by Hispanics in the last seven days, by language spoken in home, July 2016-August 2017

Figure 50: Types of apps used by Hispanics, all vs Hispanic population, July 2016-August 2017

Appendix – The Market
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