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The market for baking and dessert mixes is a large one,
valued at nearly $4 billion. However, it continues to
shrink, following a pattern that has endured for much of
the past decade. That lack of growth is not necessarily the
result of consumer dissatisfaction, but it is resulting more
from a consumer interest in options that are even more
convenient and easy – namely, options from stand-alone
and in-store bakeries.
This report looks at the following areas:
•
•
•
•

Shrinking household size affecting one of the category’s key demographics: families
Weak category penetration and frequency
Even users are using mixes less than a year ago
Familiarity proves a notable influence
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Figure 11: Total US retail sales and forecast of pancake/French toast/waffle mixes, at current prices, 2012-22
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Potential in leveraging customizability
Consumers embrace the familiar in baking mixes
Younger consumers like baking
Clean-up and lack of equipment may hinder usage
Users tend to use multiple types of mixes

Usages of Baking and Dessert Mixes
Brownie, cake mixes most used, but almost a third of consumers are not using baking mixes
Figure 22: Usage, November 2017
Younger consumers much more likely to use mixes
Figure 23: Usage, by age, November 2017
Presence and number of children correlate strongly with mix use
Figure 24: Usage, by number of children in household, November 2017
Hispanic Millennials much more likely to turn to mixes
Figure 25: Usage of dessert mixes, by Hispanic origin, November 2017

Change in Usage
Sixth of consumers baking from scratch more often than a year ago
Figure 26: Change in usage, November 2017
Women notably more likely than men to be using mixes less often
Figure 27: Change in usage, by gender, November 2017
Younger consumers more likely to be using mixes more
Figure 28: Change in usage, by gender, November 2017
Fifth of non-parents not using mixes
Figure 29: Change in usage, by parental status, November 2017
A quarter of Hispanic Millennials using mixes less often or not at all
Figure 30: Change in usage, by Hispanic origin, November 2017
Pie, cupcake mix users turning to store-bought mixes more often
Figure 31: Change in usage, by usage, November 2017

Important Attributes
Flavor resonates strongly among consumers
Figure 32: Important attributes, November 2017
Premium resonates more with older consumers; price more with younger demographics
Figure 33: Important attributes, by age, November 2017
Natural ingredient claims resonate more with parents of younger children
Figure 34: Important attributes, by presence and age of children, November 2017
Premium quality factors strongly among higher-income groups
Figure 35: Important attributes, by household income, November 2017
Hispanic consumers much more likely to seek natural ingredient claims
Figure 36: Important health-related attributes, by Hispanic origin, November 2017
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Premium quality, brand impact cupcake mix choice
Figure 37: Important attributes, by usage, November 2017
Top five attributes form a nearly universally popular result
Figure 38: TURF analysis – Important attributes, November 2017

Reasons for Not Using Mixes
Nonusers more likely to bake from scratch or opt for ready-to-eat baked goods
Figure 39: Reasons for not using, November 2017
Women, particularly married women, more likely to indicate they bake from scratch rather than use mixes
Figure 40: Reasons for not using, by gender and marital status, November 2017

Reasons for Use
Mixes could leverage ease of use and customizability
Figure 41: Reasons for use, November 2017
Ease of use of notable interest to women
Figure 42: Reasons for use, by gender, November 2017
Hispanic consumers notably more likely to share baked goods
Figure 43: Reasons for use of store-bought baking mixes, by Hispanic origin, November 2017

Purchase Influence
Familiarity proves a notable influence
Figure 44: Purchase influence, November 2017
Package, equipment concerns resonate among younger consumers
Figure 45: Purchase influence, by age, November 2017
Familiarity less compelling to Hispanic consumers
Figure 46: Purchase influence, by Hispanic origin, November 2017
Trust influences most mix types
Figure 47: Purchase influence, by usage, November 2017
Familiar options’ opportunity for adding mix-ins
Figure 48: Purchase influence, by important attributes, November 2017

Baking Opinions
Consumers tend to enjoy baking
Figure 49: Baking opinions, November 2017
Women, parents much more likely to enjoy baking
Figure 50: Baking opinions, by gender, November 2017
Figure 51: Baking opinions, by presence and number of children, November 2017
Enjoyment of baking not necessarily associated with a preference for from-scratch baking
Figure 52: Baking opinions, by age, November 2017
Hispanic Millennials much more likely to enjoy baking, to seek recognizable ingredients
Figure 53: Baking opinions, by Hispanic origin, November 2017

Negative Baking Opinions
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Clean-up a deterrent to baking from scratch
Figure 54: Negative baking opinions, November 2017
Clean-up, lack of equipment concerns for younger consumers
Figure 55: Negative baking opinions, by age, November 2017
Clean-up concerns for Hispanic Millennials
Figure 56: Negative baking opinions, by Hispanic origin, November 2017

Repertoire Analysis
Half of consumers use multiple types of baking mixes
Figure 57: Repertoire of usage frequency, November 2017
Younger consumers more likely to use multiple types of mixes
Figure 58: Repertoire of usage frequency, by age, parental status, and number of children in household, November 2017
Mix loyalists more likely to seek quality, and brand; gluten-free users turn to many types of mixes
Figure 59: Important attributes, by repertoire of usage frequency, November 2017
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Appendix – The Market
Figure 60: Total US sales and forecast of baking and dessert mixes, at inflation-adjusted prices, 2012-22
Figure 61: Total US retail sales of baking and dessert mixes, by segment, at current prices, 2015 and 2017
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Appendix – Key Players
Figure 72: Multi-outlet sales of brownie/cookie/cookie bar/muffin/bread mixes, by leading companies and brands, rolling 52 weeks
2016 and 2017
Figure 73: Multi-outlet sales of cake/cupcake/coffee cake/gingerbread/pastry mixes, by leading companies and brands, rolling 52
weeks 2016 and 2017
Figure 74: Multi-outlet sales of pancake/french toast/waffle mixes, by leading companies and brands, rolling 52 weeks 2016 and 2017
Figure 75: Multi-outlet sales of frosting/frosting mixes/edible decorations, by leading companies and brands, rolling 52 weeks 2016 and
2017
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Figure 76: Multi-outlet sales of baking supplies, by leading companies and brands, rolling 52 weeks 2016 and 2017
Figure 77: Multi-outlet sales of other baking mixes, by leading companies and brands, rolling 52 weeks 2016 and 2017
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Figure 82: Food opinions, by household income, Summer 2017
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Appendix – TURF Analysis – Baking and Dessert Mixes – February 2018
Methodology
Figure 96: Table – TURF analysis – Important attributes, November 2017
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