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“NPD in the private label beauty sector has seen brands
becoming more competitive, resulting in changing

consumer perceptions as well as a rise in purchase. Private
label brands are considered as good as – and in some cases

better than – regular brands. A private label hierarchy
remains, however, with some consumers avoiding brands

from particular retailers.”
– Roshida Khanom, Associate Director BPC

This report looks at the following areas:

• Perceptions of private label brands have changed
• Opportunities for results-driven sectors
• Catering for men can drive the private label sector

As NPD (New Product Development) becomes more competitive, perceptions of private label brands are
changing with 69% of adults agreeing that the quality of private label brands has improved in recent
years. Chemist/specialist private label brands in particular have positive perceptions, with reliability
scores outperforming regular brands (36% vs 30%).

Purchase of private label beauty products is also on the rise, with 62% of adults agreeing that they can
be just as good as premium brands.

Report Price: £1995.00 | $2693.85 | €2245.17

The Private Label Beauty Consumer - UK - December 2018

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
more holistic view of this market

reports.mintel.com © 2018 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.

http://reports.mintel.com//display/store/859777/
mailto:reports@mintel.com


Table of Contents

What you need to know

Products covered in this Report

The market

Financial situations are increasingly strained

Companies and brands

Skincare sees NPD from budget brands

Private label brands are catering to trends

The consumer

Purchase of private label in categories where end results matter is low
Figure 1: Purchase of branded and private label beauty products, October 2018

Price and convenience drive purchase
Figure 2: Reasons for buying private label beauty products, October 2018

Convenience drives purchase at supermarkets
Figure 3: Locations of purchase of private label beauty products, October 2018

Chemist/specialist private label brands are comparable to branded products
Figure 4: Correspondence analysis – Beauty brand types, October 2018

Perceptions have shifted
Figure 5: Attitudes towards private label beauty products, October 2018

Private label shoppers are scrupulous
Figure 6: Behaviours related to purchasing private label beauty products, October 2018

What we think

Perceptions of private label brands have changed

The facts

The implications

Opportunities for results-driven sectors

The facts

The implications

Catering for men can drive the private label sector

The facts

The implications

Teens could drive branded market

Financial situations are increasingly strained

Overview

Executive Summary

Issues and Insights

The Market – What You Need to Know

Report Price: £1995.00 | $2693.85 | €2245.17

The Private Label Beauty Consumer - UK - December 2018

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/859777/
mailto:reports@mintel.com
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Figure 16: Attitudes towards and usage of selected private label beauty brands, October 2018

Key brand metrics
Figure 17: Key metrics for selected private label beauty brands, October 2018

Brand attitudes: H&M’s ethical positioning makes it a brand inciting pride
Figure 18: Attitudes, by private label beauty brand, October 2018

Brand personality: Poundland #6 risks being considered unethical
Figure 19: Brand personality – Macro image, October 2018
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Figure 20: Brand personality – Micro image, October 2018
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Figure 21: User profile of Boots No7, October 2018
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Figure 22: User profile of Superdrug B., October 2018
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Figure 23: User profile of Lidl Cien, October 2018

Avon is used by older women
Figure 24: User profile of Avon, October 2018

Missguided Beauty is considered youthful
Figure 25: User profile of Missguided Beauty, October 2018

H&M Beauty has an ethical positioning
Figure 26: User profile of H&M Beauty, October 2018

Topshop Beauty risks being overhyped
Figure 27: User profile of Topshop Beauty, October 2018

Poundland #6 lacks originality
Figure 28: User profile of Poundland #6, October 2018

Purchase of private label is up

Price is the driver for purchase

Young people like private label products

Supermarkets are the most popular destination

Boots and Superdrug have broad appeal

Chemist/specialist brands fare well against beauty brands

Perceptions have changed

Where end result matters, it’s all about the brands
Figure 29: Purchase of branded and private label beauty products, October 2018

Purchase of private label is not driven by low income
Figure 30: Purchase of private label beauty products, by financial situation, October 2018
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Purchase of private label beauty products is on the rise
Figure 31: Trends in the purchase of private label beauty products, December 2014 and October 2018

Price is a driving factor
Figure 32: Reasons for buying private label beauty products, October 2018

Convenience may drive purchase amongst men

Young people like private label products
Figure 33: Purchase of private label beauty products due to liking the fragrance and packaging, by age, October 2018

Convenience drives purchase at supermarkets
Figure 34: Locations of purchase of private label beauty products, October 2018

Young people favour Boots and Superdrug
Figure 35: Purchase of private label beauty products at Boots and Superdrug, by age, October 2018

Fashion retailers appeal to Millennials

Branded beauty brands are the experts…
Figure 36: Correspondence analysis – Beauty brand types, October 2018

…but chemist/specialist brands are more reliable
Figure 37: Perceptions of beauty brand types, October 2018
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Figure 38: Attitudes towards private label beauty products, October 2018
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Figure 39: Behaviours related to purchasing private label beauty products, October 2018
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