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“In a mature market, finding growth can be a challenge.
Gastrointestinal remedies has faced this issue, but brands
have benefited from an increase in consumers seeking to

alleviate GI symptoms arising from stress, IBS and shifts in
dietary habits.”

– Hera Crossan, Research Analyst

This report looks at the following areas:

• Rising stress levels affecting GI health

The GI (gastrointestinal) remedies market is forecast to continue on its growth trajectory in 2018.

Although the market is broadly a mature one, marked by low levels of true NPD (New Product
Development), pockets of faster growth remain. For example, remedies for IBS (irritable bowel
syndrome) represent a growth area, as more people are diagnosed – or indeed self-diagnose – with the
condition, whilst rising levels of stress are expected to drive GI complaints and subsequently sales of
products to help ease symptoms.
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True NPD remains low
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Gaviscon still top dog by adspend
Figure 29: Total above-the-line, online display and direct mail advertising expenditure on gastrointestinal remedies, by top brands,
2017

TV remains the best way to access consumers
Figure 30: Total above-the-line, online display and direct mail advertising expenditure on gastrointestinal remedies, by media type,
January 2015-August 2018
Figure 31: Gaviscon ‘Go On’ campaign, July 2018
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Stress as the leading cause of GI ill health
Figure 34: Causes of gastrointestinal health problems, October 2018

Poor diet and lack of sleep as additional leading lifestyle factors

One in 10 feel the impact of viruses

Young adults need guidance
Figure 35: Behaviours around gastrointestinal health and remedies, October 2018

Few adults come prepared

Total wellbeing plays a role for GI health

Men struggle with emotional aspect of GI health
Figure 36: Attitudes towards gastrointestinal health and remedies, October 2018

Under-35s believe in detoxing…

…though remedies still seen as easier than lifestyle changes
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