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"Across media markets consumers have become
comfortable with the subscription payment model and they

show a willingness to sign up to multiple types of
subscriptions, with expense the primary barrier to doing

so. The video subscription market is set to undergo
significant changes over the coming years as new

subscription options are introduced."
- Rebecca McGrath, Senior Media Analyst

This report looks at the following areas:
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Four in 10 have just one digital media subscription
Figure 27: Number of digital media subscription services used, June 2018
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Special Focus: Subscription Services and Account Sharing
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Figure 32: Number of shared subscription accounts, by presence of children in household, June 2018

One in four are interested in subscribing to a new service
Figure 33: Interest in new digital media subscription, June 2018

Six in 10 would most like to subscribe to a service offering TV/films
Figure 34: Type of subscription service most interested in, June 2018

High interest in signing up to a music subscription among younger people
Figure 35: Type of subscription service most interested in, by age, June 2018

Expense is the main reason people do not subscribe to an additional service
Figure 36: Reasons for not using new subscription, June 2018

Inertia is preventing people signing up to video services

Promoting unknown artists should help boost appeal of content on music services
Figure 37: Reason for not subscribing to service interested in, by type of subscription service interested in, June 2018

People would prefer a service to have a wide range of one type of media
Figure 38: Subscription streaming preferences, June 2018

Abbreviations

Consumer research methodology

Special Focus: Interest in New Subscription Services

Special Focus: Attitudes towards Subscription Services

Appendix – Data Sources, Abbreviations and Supporting Information
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