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“The credit card market is going through an interesting
phase. On the one hand, providers are withdrawing their
most generous deals, as they seek to offset extra costs
linked to new regulation. On the other hand, they are
pumping investment into new payment innovation, as they
face growing competition from a new generation of
connected payment services.”
- Sarah Hitchcock, Senior Finance Analyst
This report looks at the following areas:
•
•

New rules tackling persistent debt could help 2.7 million cardholders
Cardholders want greater customisation and cashback on spending

The UK credit card market is continually adapting to technological advances, fresh regulatory demands
and changing customer needs and expectations. In terms of innovation, it is an interesting time. New
entrants are emerging, which are taking advantage of the Open Banking framework and evolving digital
platforms to offer new products and services.
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Figure 28: Top 15 above-the-line, direct mail and online display advertisers of payment cards, 2016-18
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Around half of all credit card holders are “borrowers”
Figure 36: Credit card balance following last monthly payment, May 2018
1.4 million credit card holders have an outstanding balance of £10,000 or more
The more credit cards people have, the more they tend to owe
Figure 37: Credit card balance following last monthly payment, by number of credit cards owned, May 2018
Age influences behaviour
2.7 million in long-term debt
Figure 38: Length of time held credit card debt, May 2018
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31% of cardholders who owe at least £5,000 have held their debt for more than three years
Figure 39: Length of time held credit card debt, by credit card balance, May 2018

Concerns about Credit Card Debt
31% of cardholders are concerned about interest rates rising…
Figure 40: Concerns about credit card debt, by credit card balance, May 2018
…and 22% are concerned about falling into arrears
49% of those who’ve held credit card debt for at least three years are worried about how long it will take to clear their balance
Figure 41: Concerns about credit card debt, by length of time held credit card debt, May 2018

Interest in Specific Card Benefits and New Digital Innovations
34% of credit card holders earn cashback on purchases, while a further 48% would like to
Figure 42: Ownership of and interest in selected card benefits, May 2018
27% get rewards for loyalty, with a further 54% who’d like to join them
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…but roughly one in five would consider getting one in the future
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One in five future prospects say they don’t have a credit card due to an impaired or limited credit history
Figure 46: Reasons for not owning a credit card – by all non-cardholders and those who would consider getting one in the future, May
2018
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