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“Retailers need to increasingly evolve their loyalty schemes
so that they are not just focused on points and monetary
rewards, but on engaging emotionally with customers by

offering them unique experiences or services."
- Tamara Sender, Senior Retail Analyst

This report looks at the following areas:

• How can loyalty schemes appeal to younger consumers?
• The rise in subscription models
• What are loyalty schemes doing to attract members?

While a high number of consumers are members of customer loyalty/reward schemes (84%), this has
not increased since the last Report. What has changed in the last few years is the emergence of more
paid subscription/delivery pass schemes, with 31% of consumers belonging to these.
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Figure 21: Recorded above-the-line, online display and direct mail total advertising expenditure on expenditure by leading loyalty
schemes, delivery passes and paid subscription models, by media type and advertiser, 2017
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Figure 34: Overall satisfaction with customer loyalty/reward schemes - key driver output, April 2018
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