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“Facing up to new payment methods will be a gradual
process, particularly with facial recognition

authentication feeling so much more personal than a
fingerprint scan. Some people have a natural aversion to
new payment methods, as shown by scepticism towards

smartphone and contactless options.”
– Patrick Ross, Senior Financial Services Analyst

This report looks at the following areas:

• Could using selfies for purpose, rather than pleasure, face resistance?
• PayPal is poised to make a clean sweep of the payment space, but will it?

Consumers are sceptical when it comes to payment innovations. There is an underlying sense that new
payment methods and services simply aren’t needed, which is based on the view that the payment
methods available today are serving people well. Contactless and smartphone payments have been met
with a mixture of confusion and concern by traditionalists, but those who are willing to give them a
chance can see the convenience they offer.
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Figure 10: Use of payment methods, February 2018
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Contactless wrestles with familiar barriers
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Figure 12: Use of payment methods, aggregated, by demographics, February 2018
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Delays prove tough to tolerate
Figure 17: Barriers to payment app use, February 2018

Figure 18: Number of barriers to payment app use, February 2018

Innovation can help reduce barriers, rather than building them
Figure 19: Comfort with payment innovations, by barriers to payment app use, February 2018

Biometrics offer convenience without compromising security

Contactless smartphone payments suffer dual security fears
Figure 20: Comfort with payment innovations, February 2018

Figure 21: Comfort with payment innovations, February 2018

Under-45s show interest in native messenger app payments
Figure 22: Comfort with selected payment innovations, by age, February 2018

Most people feel contactless exposes them to fraud
Figure 23: Attitudes towards payment innovation, February 2018

The public questions the need for more payment methods

Under-45s more likely to feel comfortable with a fully cashless society
Figure 24: Attitudes towards cashless payment methods, by age, February 2018

The practicalities of facial recognition may face resistance
Figure 25: Agreement with the statement ‘I would be comfortable allowing retailers to hold data relating to my personal appearance’,
by comfort with payment innovations, February 2018

Currency specialists could profit from messaging app integrations
Figure 26: Agreement with the statement ‘I like the idea of using a payment card linked to an app that holds your foreign currency for
spending abroad’, by comfort with payment innovations, February 2018
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