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“As YouTube attempts to tackle the issue of controversial
content being uploaded to the network, its relationship

with some of its key creators is becoming more strained.
This may further open the door for Facebook to become a

true rival to YouTube in the short online video sector.”
- Rebecca McGrath, Senior Media Analyst

This report looks at the following areas:

• Physical media purchases
• Usage of subscription services
• Media downloads
• Media activities
• Devices used for media activities
• Special focus: short online video

The popularity of streaming continues to negatively impact the role of other music and video formats,
including physical discs and downloads. Younger people are, however, more likely than older
consumers to still purchase content, whether in physical or digital form, indicating that despite having
access to vast libraries of content on streaming services, people still like to own their favoured content.
Within the physical market, print books, along with vinyl records, continue to perform well.
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Nearly eight in 10 find auto-play ads off-putting
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