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“UK consumers’ favourite hobbies are those which involve
minimal outlay such as reading, listening to music and
baking/cooking. As consumers are choosing to save, more
costly activities may be deemed less affordable. The
influence that online content is having on consumers,
especially Millennials, cannot be ignored.”
– Helen Fricker, Senior Leisure Analyst

This report looks at the following areas:
•
•

The rise of social media influentials
The threat of smartphones to traditional photography
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DID YOU KNOW?

This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Brits spend most on home improvements
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