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“The nursery and baby equipment market has benefited
from many successful years of growth, but the sector is

now entering more challenging times. It is more important
than ever, in such a highly fragmented market, for retailers

and brands to stand out by continuing to innovate and
have a strong online strategy.”

- Chana Baram, Retail Analyst

This report looks at the following areas:

• The market is growing, but growth is slowing
• Embracing online is key
• Opportunities in the market

The nursery and baby equipment market is estimated to have grown 3.7%, reaching £932 million in
2017. This is equal to £232 spent for every child in the UK aged 0-4. The market has benefited from
premiumisation within some categories, as many parents opt for higher end pushchairs, and car seats
have gone up in price with the introduction of i-Size. However, this has come at the expense of other
products in the market, such as nursery furniture, which has not fared as well. It is still very much a
price-sensitive market, with many going to supermarkets and cheaper online alternatives for products.
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Fertility rates see small decline in 2016
Figure 17: Total fertility rate (number of children per woman), 1990-2015
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Figure 31: Mamas & Papas One Four Four store, 2016

Babies “R” Us: Purely transactional

Safety first

Maxi-Cosi launches child car seat with airbags
Figure 32: Maxi-Cosi AxissFix Air i-Size, 2018
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Figure 37: Maxi-Cosi Laika, 2018

Bugaboo Fox
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Silver Cross royal connections
Figure 47: Silver Cross Reflex, in collaboration with Aston Martin, 2018

Figure 48: Marie-Chantal for Silver Cross, 2018

iCandy for Land Rover
Figure 49: iCandy for Land Rover, 2017

Maxi-Cosi Star Wars
Figure 50: Maxi-Cosi Rodi Star Wars seat, 2017

Cybex x Jeremy Scott
Figure 51: Cybex x Jeremy Scott, 2018

Technology and apps

Nokia Thermo
Figure 52: Nokia Thermo, 2017

Liv Cam
Figure 53: Liv Cam, 2017

Convenience

Hands-free feeding
Figure 54: FeedingBuddy, 2018

Figure 55: SnüzPouch, 2017

Fully reclining car seat
Figure 56: Joie i-Level, 2017

Reduction in advertising spend
Figure 57: Total above-the-line, online display and direct mail advertising expenditure on nursery and baby equipment, by advertiser,
2013-17

Chicco is the biggest spender
Figure 58: Chicco Next2Me crib, 2018

Mamas & Papas focuses on digital advertising
Figure 59: Mamas & Papas Instagram page, 2018

Gender stereotyping
Figure 60: Mothercare ELC cleaning range, 2018

Bugaboo: move freely
Figure 61: Bugaboo Move Freely campaign, 2017

Mothercare #welcometotheclub

Almost half of top advertisers prefer TV campaigns
Figure 62: Total above-the-line, online display and direct mail advertising expenditure on nursery and baby products, by media type,
2017

Nielsen Ad Intel coverage

Nursery furniture more likely to be purchased by affluent parents

89% purchased products from new

Specialist and online retailers top places of purchase

Advertising and Marketing Activity

The Consumer – What You Need to Know
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56% receive gifts from family members, but only 20% use gift list

Four out of five agree that baby products are overpriced

Mums go online for advice

Safety top concern

High interest in product to keep pushchairs safe

Car seats and wheeled products key items
Figure 63: Nursery/baby equipment purchased, December 2017

Popularity of side-sleeping cribs

Car seats more likely to be purchased by those in towns

Baby furniture purchased by more affluent parents outside London
Figure 64: Percentage of parents with children aged 0-4 who bought nursery furniture, by location, December 2017

Nine in 10 purchased products as new
Figure 65: Items purchased new or second-hand, December 2017

Specialist and online retailers preferred choice
Figure 66: Retailers used for purchasing nursery/baby equipment, December 2017

The role of specialists in the market
Figure 67: Free 4D scan offer, 2016

Those living in rural locations far more likely to purchase online
Figure 68: Channels used to purchase nursery/baby equipment, by location, December 2017

Majority buy from more than one retailer
Figure 69: Repertoire of retailers used for purchasing nursery/baby equipment, December 2017

Over half of parents gifted items by family members
Figure 70: Percentage of items received as a gift or hand-me-down, December 2017

Only one in five use gift list
Figure 71: How gifts were received, December 2017

Younger parents more likely to have baby shower
Figure 72: How gifts were received, by age, December 2017

Wealthier parents more likely to have baby shower and a gift list
Figure 73: How gifts were received, by socio-economic status, December 2017

Four out of five people think baby products are overpriced
Figure 74: Consumer attitudes towards nursery and baby products, December 2017

Two thirds of parents trust online communities for recommendations

Mums more likely to go online for advice

Younger parents drawn to branded product

Items Purchased

Where Nursery and Baby Equipment Has Been Purchased

Role of Gifting

Attitudes towards Nursery and Baby Equipment
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Those living in urban locations want space-saving products
Figure 75: Nursery and baby equipment purchasing behaviours – CHAID – Tree output, December 2017

Figure 76: Nursery and baby equipment buying behaviours – CHAID – Table output, December 2017

Methodology

Health and safety are number one concerns
Figure 77: Consumer interest in innovations for nursery and baby equipment, December 2017

Increase in reliance on apps
Figure 78: Baby Feed Timer, breastfeeding tracking app, 2018

Figure 79: Baby Monitor 3G app, 2018

Mums more interested in product to keep buggies safe

Abbreviations

Consumer research methodology

The Baby Products Association

Forecast methodology

Interest in Innovations

Appendix – Data Sources, Abbreviations and Supporting Information

Appendix – Market Size and Forecast
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