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“Sliding sales of National Lottery draw games and
scratchcards have damaged the market as a whole but
could usher in a new period of innovation as Camelot

scrambles to recover and its rivals look to cash in.”
– David Walmsley, Senior Leisure Analyst

This report looks at the following areas:

• Have we reached peak scratchcard?
• Will new transparency promote giving over winning?
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Figure 30: Forecast of UK lottery sales, 2017/18-2022/23
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