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This report looks at the following areas:

“While women aged 16-24 are the main fashion accessories
buyers, they show little brand loyalty meaning that
retailers and brands need to do more to compete for their
spend. Given that fashion trends drive purchasing among
young women, retailers and brands need to focus more on
appealing to them with trend-led, frequently updated
accessories.”

— Tamara Sender Ceron, Senior Fashion Analyst
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The Market - What You Need to Know

Accessories grow 3.6% in 2017

Handbags see strong growth

Jewellery sales are almost flat

Tourism visits and spend rise
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Handbags most popular fashion accessory purchased
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Accessories grow 3.6% in 2017
Figure 11: Best- and worst-case forecast of UK value sales of fashion accessories, 2012-22

Future
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Handbags see strong growth
Figure 13: UK value sales of accessories, by segment, 2013-17

Jewellery sales are almost flat

Latest fashion accessory trends driving purchasing
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Tourism visits and spend rise
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Young people prioritise fashion, while others spend more on leisure
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Figure 21: Trends in what extra money is spent on, October 2017

Consumers’ wellbeing on downward curve
Figure 22: Trends in consumer sentiment for the coming year, January 2016-October 2017

Ageing population to impact market

Companies and Brands — What You Need to Know

Luxury brands see strong sales
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Adspend on accessories drops

Figure 30: Total above-the-line, online display and direct mail advertising expenditure on handbags, hats and gloves, jewellery, leather
goods and neckwear, by leading fashion accessories brands and retailers, 2013-17
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Louis Vuitton spends the most on advertising
Figure 31: Louis Vuitton’s Make it Yours campaign, June 2017

Burberry creates standalone bag campaign
Figure 32: DK88 Top handle bag, 2017
Bottega Veneta celebrates 50th anniversary with 2017 campaign
Chanel uses Pharrell Williams in handbag campaign
Christian Dior cuts spend with new style ads

Nielsen Ad Intel coverage

Brand Research

What you need to know
Brand map

Figure 33: Attitudes towards and usage of selected brands, November 2017

Key brand metrics
Figure 34: Key metrics for selected brands, November 2017

Brand attitudes: Accessorize is most trusted brand
Figure 35: Attitudes, by brand, November 2017

Brand personality: Burberry seen as boring
Figure 36: Brand personality - Macro image, November 2017

Pauls Boutique seen as cutting edge

Figure 37: Brand personality — Micro image, November 2017
Brand analysis
Burberry seen as high quality, but boring

Figure 38: User profile of Burberry, November 2017

Accessorize is highly trusted but doesn’t stand out
Figure 39: User profile of Accessorize, November 2017

Claire’s has high levels of usage, but not of recommendation
Figure 40: User profile of Claire’s, November 2017

Herschel Supply Co has low levels of usage but rated for excellent experience
Figure 41: User profile of Herschel Supply Co, November 2017

Pauls Boutique closely associated with setting trends
Figure 42: User profile of Pauls Boutique, November 2017

The Consumer - What You Need to Know

54% of women bought a handbag

Increase in men buying manbags

Gift buying is a key driver of sales

Over half buy accessories online

Consumers like to see accessories and clothes together
Female 35-54s prioritise unique design over low price

Women favour own-brand over designer bags
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Purchasing of Fashion Accessories

54% of women bought a handbag

Figure 43: Types of fashion accessories purchased in the last 12 months, October 2015 and October 2017
Increase in men buying manbags
Women buy less costume jewellery

Young buy most fashion accessories
Figure 44: Repertoire of purchases of three or more fashion accessories, by age, October 2017

Who Fashion Accessories are Purchased For

95% of women buy for themselves
Figure 45: Who fashion accessories have been purchased for, October 2017

Gift buying

Children’s fashion accessories

Where Fashion Accessories are Bought

Fashion retailers most popular for accessories
Figure 46: Where fashion accessories were bought in-store or online in the last 12 months, October 2017
Department stores focus on own-brand
Over half buy accessories online
Figure 47: Where fashion accessories were bought online the last 12 months, October 2017
Specialists popular among young women

Women aged 16-34 shop around for accessories
Figure 48: Repertoire of retailers shopped at for fashion accessories, in-store or online, October 2017

Attitudes towards Shopping for Fashion Accessories

Consumers like to see accessories and clothes together
Figure 49: Attitudes towards shopping for fashion accessories, October 2017

Male gifters interested in more product information

Millennial females keen on in-store events

Most Important Factors when Buying Fashion Accessories

Female 35-54s prioritise unique design over low price
Figure 50: Most important factors when buying fashion accessories, October 2017

Millennial men drawn to brand names
Figure 51: Most important factors when buying fashion accessories, by gender and age, October 2017

Fashion trends drive purchasing among young women
Figure 52: Most important factors when buying fashion accessories, by gender and age, October 2017

Handbag Shopping Behaviour

Women favour own-brand over designer bags
Figure 53: Handbag/manbag shopping behaviour, October 2017

Female 25-44s experiment most with styles
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Millennial women like to accessorize bags

Appendix - Data Sources, Abbreviations and Supporting Information

Abbreviations

Consumer research methodology
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Forecast methodology
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