MINTEL

B2B Insurance - UK - January 2017

e The above prices are correct at the time of publication, but are subject to
Report Price: £995.00 | $1252.11 | €1159.97 B

“The rapid introduction of new technologies, such as
telematics, and the growing importance of data and
analytics, have demonstrated to insurance companies just

how quickly the market can be disrupted by new ideas or
non-traditional competitors. As insurers seek to build
partnerships and alliances in the ‘insurtech’ sector, they
must be willing to explore multiple strategies and
opportunities.”
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QBE Insurance (Europe)

Figure 68: Financial analysis of QBE Insurance (Europe), 2011-15, (£ million)
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RSA Group
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Forecast

Key points
Market size and segmentation

Low, but stable, growth expected in the market
Figure 70: UK market forecast for commercial insurance, in gross written premiums, 2017-21, (£ million)
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Liability insurance accounts for the largest proportion of the market
Figure 72: The UK market forecast for commercial insurance, by type, 2017-21, (£ million)

Figure 73: The UK market forecast for commercial insurance, by type, 2017-21, (% share)

Industry
Insurers look to target emerging markets to boost stagnant income from domestic market
Figure 74: Forecast real growth of direct premiums written in major non-life insurance markets, by country and region, 2017-18, (%)
Brexit will lead to structural changes in the industry, but will also provide opportunities
Insurers adjusting to cyber attack threat

SME under-insurance remains a strong market priority

Further Sources and Contacts

Trade associations

Association of Insurance and Risk Managers (Airmic)
Association of British Insurers (ABI)

British Insurance Brokers’ Association (BIBA)
Chartered Insurance Institute (CII)

Financial Conduct Authority (FCA)

International Underwriting Association of London (IUA)
London & International Insurance Brokers’ Association (LIIBA)
Trade magazines

Continuity Insurance & Risk (Bimonthly)

Insurance Age (Monthly)

Insurance People (Monthly)

Insurance Times (Fortnightly)

Post Magazine & Insurance Week (Weekly)

The Insurance Insider (Monthly)

Trade exhibitions

BIBA 2017

Digital Insurance World 2017
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E-Trade Excellence 2017
Motor Insurance World 2017
The Motor Insurance Summit

UK Broker Summit 2016
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