
BUY THIS
REPORT NOW

VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil
0800 095 9094

Americas
+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

Condiments and dressings are substantial and diverse
categories with extremely high penetration driven by

consumer loyalty to brands and product types, along with
healthy reputations for adaptability, affordability, and

variety. As these mature categories struggle to grow sales,
getting back to growth will take effort from brands to find

even more ways for consumers to enjoy or experiment with
condiments and dressings.

This report looks at the following areas:

• Condiments stalled by decline in mustard and mayonnaise
• Dressings decline driven by struggling shelf-stable
• Category overlap an issue and an opportunity
• Traditional condiments, dressings are pantry staples

Future growth opportunities may exist for brands that communicate alternative product uses on social
media or websites, and those that innovate in complex flavor combinations, convenient packaging, and
fresher and healthier varieties.
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Peculiar peppers

Craveable Korean

Portable portions
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Condiments and dressings resourceful for pepping up food
Figure 43: Condiment and dressing behavior, October 2017
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Figure 44: Condiment and dressing purchase, any store, by condiment and dressing behavior, October 2017

Women value familiarity, men look for variety
Figure 45: Condiment and dressing behavior, by gender, October 2017

Older consumers are brand loyal, younger consumers experiment
Figure 46: Condiment and dressing behavior, by age, October 2017

Category’s diversity leads to wide range of uses
Figure 47: Correspondence analysis – Condiment and dressing uses, October 2017

Figure 48: Condiment and dressing uses, October 2017

Young adults appreciate range of hot sauce uses
Figure 49: Condiment and dressing uses, any condiment or dressing, by age, October 2017

Condiments and dressings address many needs for parents
Figure 50: Condiment and dressing uses, any condiment or dressing, by parental status, October 2017

Spiciness, versatility of hot sauce appeals to Hispanic, Black consumers
Figure 51: Condiment and dressing uses, hot sauce, by race and Hispanic origin, October 2017

Flavor far and away most critical
Figure 52: Condiment and dressing attributes, October 2017

Life stage plays role in types of attributes looked for
Figure 53: Condiment and dressing attributes, by age, October 2017

Black consumers place priority on brand, Asians on health
Figure 54: Condiment and dressing attributes, by race and Hispanic origin, October 2017

Condiments, dressings helpful in variety of ways to everyone
Figure 55: Condiment and dressing attitudes, October 2017

Women enjoy adaptability, young adults interested in unique options
Figure 56: Condiment and dressing attitudes, by gender and age, October 2017

Affordability, diversity shines in categories
Figure 57: Condiment and dressing attitudes, by number of children under 18 in household, October 2017

Hispanics enjoy flavoring foods with inexpensive condiments, dressings
Figure 58: Condiment and dressing attitudes, by Hispanic origin, October 2017

Interest in options that further increase variety and versatility
Figure 59: Condiment and dressing Innovation, October 2017

Condiment and Dressing Behavior

Condiment and Dressing Uses

Condiment and Dressing Attributes

Condiment and Dressing Attitudes

Condiment and Dressing Innovation
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Variety of flexible, flavored, and fresh offerings an optimal assortment
Figure 60: TURF analysis – Condiment and dressing innovation, October 2017

Women interested in flexible products, men in diverse flavors
Figure 61: Condiment and dressing Innovation, by gender, October 2017

Young consumers, parents, Hispanics look for wide range of innovation
Figure 62: Condiment and dressing Innovation, by age, parental status, and Hispanic origin, October 2017
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Figure 64: Total US retail sales and forecast of condiments, by segment, at current prices, 2012-22
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Figure 66: Total US retail sales and forecast of mayonnaise, at current prices, 2012-22
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Figure 72: Total US retail sales and forecast of pickles, olives, relish, at current prices, 2012-22

Figure 73: Total US retail sales and forecast of pickles, olives, relish, at inflation-adjusted prices, 2012-22

Figure 74: Total US retail sales and forecast of other condiments, at current prices, 2012-22
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Figure 76: Total US retail sales of condiments, by channel, at current prices, 2012-17
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Figure 78: US supermarket sales of condiments, at current prices, 2012-17

Figure 79: US sales of condiments through other retail channels, at current prices, 2012-17

Figure 80: Total US retail sales and forecast of dressings, at inflation-adjusted prices, 2012-22

Figure 81: Total US retail sales of dressings, by channel, at current prices, 2012-17

Figure 82: Total US retail sales of dressings, by channel, at current prices, 2015 and 2017

Figure 83: US supermarket sales of dressings, at current prices, 2012-17

Figure 84: US sales of dressings through other retail channels, at current prices, 2012-17
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Figure 85: MULO sales of mayonnaise, by leading companies and brands, rolling 52 weeks 2016 and 2017

Figure 86: MULO sales of mustard, by leading companies and brands, rolling 52 weeks 2016 and 2017

Figure 87: MULO sales of ketchup, by leading companies and brands, rolling 52 weeks 2016 and 2017

Figure 88: MULO sales of pickles, olives and relish, by leading companies and brands, rolling 52 weeks 2016 and 2017

Figure 89: MULO sales of other sauces*, by leading companies and brands, rolling 52 weeks 2016 and 2017

Figure 90: MULO sales of salad dressings, by leading companies and brands, rolling 52 weeks 2016 and 2017
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