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"In spite of higher overweight and obesity rates, Hispanics
have a generally positive outlook on their personal health.

Hispanics take pride in their health but are not necessarily
willing to make changes to ensure a healthier life. A

combination of complacency and confidence could prevent
Hispanics from implementing new initiatives to makes

their lives healthier."
- John Poelking, Leisure Analyst

This report looks at the following areas:

• Health disparities weigh heavily
• Positive perceptions discourage change
• Lack of motivation, time, and perception of higher price primary barriers
• Little desire to diet
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Hispanics are feeling great and looking to get better
Figure 37: Hispanics’ attitudes toward health, indexed to all, July 2017
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Figure 45: Hispanics’ attitudes toward pressure and social media, indexed to all, July 2017

Men encouraged by others, young women put pressure on themselves
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Less acculturated Hispanics more likely to be influenced by others
Figure 47: Hispanics’ attitudes toward pressure and social media, by level of acculturation, July 2017

Parents seek outside help
Figure 48: Hispanics’ attitudes toward pressure and social media, by level of acculturation, July 2017
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Improving Impressionables (30%)

Demographics
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Figure 50: Hispanic healthy lifestyle segments – Improving Impressionables, by demographics, July 2017

Hardworking Heartbrokens (21%)
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Opportunities
Figure 51: Healthy lifestyle segments – Hardworking Heartbrokens, by demographics, July 2017

Resentful Regressors (20%)

Demographics

Characteristics

Opportunities
Figure 52: Healthy lifestyle segments – Resentful Regressors, by demographics, July 2017

Nonchalant Negligents (16%)

Demographics

Characteristics

Opportunities
Figure 53: Healthy lifestyle segments – Nonchalant Negilents, by demographics, July 2017

Satisfied Supporters (14%)

Demographics

Characteristics

Opportunities
Figure 54: Healthy lifestyle segments – Satisfied Supporters, by demographics, July 2017
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